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FREE —— PRIZE WINNING FILMS 


——from Ford Motor Company! 
-- colorftul-- exciting -- educational -- 


Here are just a few of the fine films 


| 
| 
: 
, —— | 
available FREE ...on a loan basis: ! 


1. WHITE THUNDER .. 
exciting saga of spectacular Niagara Falls. 
(13 Minutes, in color) 

2. THE AMERICAN COWBOY .... the 
colorful portrayal of today’s cowboy as he 
works and plays. (30 Minutes, in color) 


3. AMERICAN FARMER .. . the exciting 


and intimate story of a modern American 


. an unusual and 


MORE THAN 35 ACCEPTABLE SUBJECTS TO SELECT FROM — 


Vacation Films * Educational Subjects * American Life * Automotive Subjects 


farm family. (28 Minutes, in color) 


4. TEST DRIVER... a thrilling, behind- 
the-scenes look at Ford’s automotive test 
drivers. (13 Minutes, in color) 


5. THE TOWN THAT CAME BACK ... 
the unique story of how a 4-H club revives 
the dying community spirit of a small town. 
(28 Minutes, in color) 


6. THE AMERICAN ROAD... covers the 
dramatic growth of America over a span of 
90 years, from the horseless carriage era to 
the atomic age. (43 Minutes, in color and 
black and white) 

7. DEARBORN HOLIDAY .. . highlights 
such world-famous Dearborn attractions as 
Greenfield Village and the Ford Rotunda. 
(28 Minutes, in color) 


MAIL THIS COUPON FOR A FREE 1956 CATALOG OF 
FORD MOTOR COMPANY FILMS 


FORD FILM LIBRARY 
BOX CM 101 

FORD MOTOR COMPANY 
16400 MICHIGAN AVE. 
DEARBORN, MICHIGAN 


FORD MOTOR COMPANY -* 
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CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 











Save money on paper 
cup requirements 


treat yoursele f+ Eastern Price per ais 


7 Western States—$6.07 


e Assured Acceptance Onange Chewy 


e Economical Purchasing 


e Guaranteed Quality G. 4 


e Simplified Preparation LeMore— _Yente 
+ ONLY $29.95 del. Just mix 1 plus 5 plain water! 
















CANADA ORY 


ORANGE 








CANADA DRY GINGER ALE, INC. 
100 Park Avenue, New York City 
Phone: LExington 2-4300 


*No additional 
sugar required. 
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April 1956 


This Month's Features 

CoveR: Camp Three Pines, Crescent Lake, Maine, photo by 
Robert Browning Baker 

A Look to the Future of Camping .......by Carol Hulbert 

Let’s Take the “Study” out of Nature Programs 

Staff Organization and Training 

Emphasis on Singing 

Another Year of Progress by Theodore Cavins 

Building and Winterizing Camps 

Short Cuts in Business Practices 

An Ounce of Prevention ..... by Joseph F. Berta 

The Role of Pioneer Camping 

Building Fund Progress Report by Ray Bassett 

How You Can Promote American Camp Week 

The Unique Contributions of Camping 

American Red Cross Announces 1956 Training Schools 


Focus on Today’s Children — Tomorrow’s Citizens 
by Norman Acton 


News for Camp Leaders 

ACA Announces Campcraft Courses 
Multiple Membership Proposal Explained 
Courses Listed for Leadership Training 


Brotherhood Can Start with the Staff 


Departments 
Letters from Readers 6 News from Suppliers 
Books for Better Camping 9 Classified Advertisements 


The contents of Camping Magazine are indexed in The Education Index, 


available on microfilm from University Microfilms. 
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PROTECT YOUR CAMP with 
SMITH 


INDIAN 


FIRE PUMPS 


ENDORSED BY PROFESSIONAL FIRE FIGHTERS 


Back-pack INDIAN FIRE PUMPS 

are a “must” to keep camps safe. 
4 Don’t take chances! Protect property 
— guard lives with the equipment used by 
forest rangers and fire depts. Use only clear 
water. Brass pump hurls powerful stream or 
nozzle adjusts to spray. INDIAN FIRE 
PUMPS are a “One Man Fire Department.” 


Here's What Camp Directors Say: 


“I wouldn't think of opening camp without 
our INDIAN FIRE PUMPS.” 


R. P. Tappenden, Camp Adanac 


“No camp fire fighting unit is complete with- 
out INDIANS.” 
Max J. Lorber, Camp Nebagamon 


“We have 18 INDIAN FIRE PUMPS strategical- 
ly located. Wouldn’t be without them.” 


Merrill J. Durdan, Camp Conrad Weiser 










“Choice for Quality 
the WORLD OVER” 


many INDIAN FIRE PUMPS 
are still in service after 15 
years’ use. They’re built to 
last. Tanks are electric seam 
welded .. . no leakage. 5 
gal. capacity. Send for cata- 
log. 


INDIAN DRINKING WATER 
& SUPPLY TANK No. 75G 


Many uses in every camp. Portable. 5 gal. capacity. 
For hikes, canoe trips, etc. Carries water, coffee, soft 
drinks. Completely sanitary. Push button faucet. Send 
for circular. 


SMITH 
RITESIZE SPRAYER 


2 GAL. COMPRESSED AIR 
\\ Light weight. Extra long hose so 
‘ erg can be set down when roses, flowers, crops, fruit 


being used. Adjustable nozzle for trees, etc. Excellent for weed 
and brush control. 






iS e short or long distance spray. Sprays 


SMITH 
Streamlined BLIZZARD Sprayer as 


World’s finest continu- + _ ene 3 
Ous sprayer. Pump bar- oe 
rel is heavy, seamless 
brass. Tank is solid cop- 
per highly _ polished. 
Slow pumping throws 
continuous mist spray. 
Every camp needs them. 


D. B. SMITH & CO. 417 Main St., Utica 2, N.Y. 


For 70 Years the Leaders — Send for Catalog 







2 SIZES 
PINT QUART 
(39 OUNCES) 




















letters from 
readers 


Comments on February 
1 enclose check for five copies of 
the February 1956 issue of CAmp- 
ING, if these are available. 
Congratulations on an excellent 
number. 
Harold §. Tiffany 
Camp Hidden Valley, 
Montville, Me. 


Thanks, Mr. Tiffany, the issues 
you want are on their way. Always 
glad to send them as long as our 
supply lasts.—Ed 


Please send us 12 copies of the 
article entitled “A Successful JC 
Program” by Harry Brown, which 
appears in the February issue of 
CAMPING MAGAZINI 


We enjoy CAMPING MAGAZINE 
and find many of the articles in- 
formative and helpful. 


Mrs. J. Merkelson 
Camp Roosevelt 
Mountain Center, Calif. 


Another Viewpoint 


[ wonder if “Outdoor Hazards” 
should be given a wholly favorable 
review (see Book Reviews, March 
issue.) While it was not the au- 
thor’s intent to do so, she leaves 
the general impression that the out- 
of-doors is hazardous. In fact, the 
book may defeat its announced first 
objective which is to remove false 
fears, for the mere listing of so 
many hazards, major and minor, 
could carry to some young people 
and their parents the idea that all 
of these dangers are really im- 
minent, 

Among the chapter headings, 
these appear: It’s Poisonous; Some 
Mammals That Are Feared; Bites 
From Mammals; How To Identify 
A Rabid Dog; Occurrence of Ven- 
omous Snake Bite; How To Kill A 
Crotaline Snake; Bites And Stings 
Of Arthropods; Fish That Are Pois- 
onous To Eat; Fish With Poisonous 
Spines; Fish That Bite; Plants As 


| Hazards: Plants That Cause Nasal 
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Irritation; Plants That Wound; Haz- 
ards Of The Camp And Trail; This 
Unstable Earth; Thin Ice; Poison 
Wells; Personal Discomforts and 
Active Recreation Risks. 

When we get into the text we 
find that so far as bears are con- 
cerned — “Anyone using a slab of 
bacon for a pillow is inviting an 
old-fashioned scalping.” Also that, 
“If a person finds himself in too 
close proximity to a bear or any 
large wild animal, he should with- 
draw quietly and avoid startling the 
beast.” Further, that ground squir- 
rels are to be avoided because they 
are hosts to fleas, ticks and mites. 

We are told, too, that birds are 
frequently infected with lice but 
it’s comforting a couple of sentences 
later to read that these lice will not 
attack a human being. However, in 
the very next sentence we learn that 
bedbugs are found in the nests of 
swallows. The giant bearded vul- 
ture, also called the lammergeier, 
gypaetus barbatus grandis, “has 
been known to attempt to lift sleep- 
ing children but not to the point of 
being able to carry them away.” 
That is all for the birds. 
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Reptiles are something else 
again. “Besides jumping at and 
dragging their victim under water 
to drown, alligators have been seen 
knocking them down with their 
powerful tails,” and “The great 
jaws of a large (snapping turtle) 
can sever a man’s wrist with sur- 
prising ease.” But once we get past 
those two hazards we come to ex- 
cellent chapters on snakes, snake- 
bite and snake myths. 

After that, it’s good to find out 
that all salamanders are harmless 
though not “recommended as emer- 
gency rations for imaginative 
youngsters.” But “one of the tricks 
a toad uses is to urinate when pick- 
ed up. This usually startles the cap- 
tor so he promptly drops the toad, 
which is just what the toad desires.” 

Spiders, scorpions and biting in- 
sects are treated fully, but it’s good 
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tu know that “kissing bugs” really 
don’t bite, but pierce and the pierc- 
ing may make some people feel 
dopey. Circus bugs, on the other 
hand, are entirely harmless but 
they have a “strong effuvium” that 

. might be annoying if rolled up 
in the bedding.” 

The sea, too, offers its share of 
unpleasantness from sharp shells to 
sunburn, jellyfish stings, biting fish 
and lobsters “difficult to handle 
without getting several nicks and 
scratches.” Back on land again we 
encounter all kinds of poisonous 








Downytlake 





and annoying plants finding our- 
selves “among the round-stemmed 
opuntias” where “we find plenty of 
sharp-spined customers.” 

The book ends with a discussion 
of the camper and the elements. As 
the author says on the last page, 
“Apart from these things, you have 
little to worry about. The text tells 
you how to avoid these hazards.” 

As a camper these many long 
years I wonder that I managed to 
survive without it! 

—Julian H. Salomon 
New York, N. Y. 


and Downytlake 


... AND YOU'RE ALL 
SET FOR FINE BAKERY 


* 


keeps COSTS LOW... 





makes it easy for Bakers... pleases Campers! 


Here's your insurance policy guaranteeing top quality 


bakery goods all through 


camping season: Downyflake 


Fully Prepared Baking Mixes. In an emergency, even uUn- 
skilled help can bake every one of the 24 items in a jiffy. 
Downyflake cuts cost (and you know your costs); allows 


your chef more time for 
finishing by making his job 
easier. Only one ingre- 
dient to keep track of— 
that’s Downyflake. 


Downyfake wrxinc mix 


division of 
Doughnut Corporation of America 
45 West 36th Street, New York 18, N.Y. 

















4 CM-4 
I Downyflake BAKING MIX division of 
J Doughnut Corporation of America 
| 45 West 36th Street, New York 18, N.Y. 
| Gentlemen: 
Please send me a Free sample of Downy- 
I flake Mix and valuable camp baking folder. 
Name of Individual 
' Firm Name 
' Address 
; City Zone...State 








[had a ready answer 





for this busy father 


It was Billy who posed the question—“*‘When 
can I learn to shoot?’’ And his dad was 
stumped. It’s a perplexing question for so 
many busy parents... because it takes a lot 
of time to teach good, safe shooting. I was 
able to supply the answer, though—with our 
camp rifle-training program. 


Camp is the logical place for boys to learn 
riflery. Supervised target shooting is one of 
the safest outdoor sports. And it’s one sport 
in which any boy can compete—regardless of 


pv aM 






Remington ‘‘Matchmaster”’ 
Model 513T 
22 caliber target rifle 


Remington Model 521T 
22 caliber target rifle 


physical size. Actually, it’s the high spot of 
camp life for many boys. 

You can have a modest rifle program for 
surprisingly little money. A few Remington 
Model 513T or 521T rifles, targets, ammuni- 
tion and a safe backstop are all you need. 

Remington has free literature and plans to 
help you get started. They’re yours for the 
asking. Just send a card to Rifle Promotion 
Section, Dept. C-4, Remington Arms Com- 
pany, Inc., Bridgeport 2, Conn. 


Remington 
























‘‘Matchmaster”™ is Reg. U.S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 
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Books for 
Better Camping 


A Department Conducted by 
Prof. Charles Weckwerth 
Springfield (Mass.) College 


The Lil Abner Official 
Square Dance Handbook 


AUTHOR: Fred Liefer 
PUBLISHER: A. S. Barnes and Co., 

232 Madison Ave., New York. 

1955. $1.50. 

REVIEWER: Frank Schmitt, Cheley 

Colorado Camps 

This book is most complete in 
every detail. It not only lists a num- 
ber of favorite calls, but suggests 
the proper clothes to wear, decora- 
tions for the lodge and refreshments 
to be served. 

The illustrations for the basic 
calls are most unique with Al 
Capp’s Dogpatch characters teach- 
ing the calls and steps. 

It is a valuable book for the 
professional caller as well as the 
beginner, and will be of great help 
to anyone learning to square dance. 
For summer camps, it should be a 
source of reference for mixers, 
games and teaching of the old fav- 
orite calls. 


Individual and Team 
Sports for Women 


AUTHORS: Miller and Ley 

PUBLISHER: Prentice-Hall, Inc., 70 
Fifth Ave., New York 11, N.Y. 
1955. $7.35. 


REVIEWER: Lorraine V. Buckman 

Camp directors, group work and 
recreation leaders of any sort who 
deal with girls’ and women’s sports 
activities in any way, will welcome 
this addition to genuinely useful 
professional literature. 

First to recommend it is the 
authors’ conviction that getting peo- 
ple into the playing stage of a 
sport rather quickly increases their 
chances of developing better skills, 
through sheer pleasure in accom- 
plishment. The authors present a 
logical sequence of developments— 
methods that can be as rewarding 
to teacher as to pupil. 

While designed primarily as a 
tool for teaching, this book is also 
aimed at recreation, club, and 
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PROJECTS 


COMMPERS 


of All Mes! 


Osborn offers a complete line of interesting handi- 
craft projects for all age groups... yes, young and 
old, boys and girls alike al! take naturally to leath- 
Osborn ready-to-assemble leather- 
craft kits provide interesting, educational and 
productive recreation. Genuine leather is pre-cut 
into a variety of handy, useful items, hole-punched 
and ready for assembly. Each kit contains all nec- 
essary materials plus easy-to-follow instructions. 
The Osborn line includes: Leathers, Lacings, Linings, 
Instruction Books, Tools, Leather Findings, Belt Kits, 
Handbag Patterns, Beadcraft, Weaving Looms, Moc- 
casins, Basket-Weaving, Copper-Enameling and 
other handicraft projects of all types. Our prices 
ore ‘right’ for individuals and groups alike... all 
products are in stock and available for immediate 
delivery. 

There are hundreds of simple inexpensive proj- 
ects and allied materials described and illustrated 
in our New Leathercraft Catalog No. 22... get 
-_ copy today. 


HANDICRAFT 





ercraft work. 
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COMPLETE 
INFORMATION 
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OSBORN BROS. 








I? supply company, inc. 


WASHINGTON STREET 
JOLIET, ILLINOIS 





2306 E. 
DEPT. 6B, 






























NISSEN 
FLASHFOLD 
77-A 


CHAMPIONSHIP TRAMPOLINE 
FOR CAMPING FUN 


@ Exclusive Hidden Hinge per- @ 100% all-nylon bed 
mits ‘'Flash-Folding’’ for @ Completely clear area under 


CQ quick, easy storage bed 
ee More than 5,000 Nissen Trampolines now in use throughout the world. 


4 ke ctcaniia WISSEN cinta Treapgpayyyg 


nr U. S. Pat. Off. 


eocccccccscesceseses MAIL TODAY eee 


















. 
e NISSEN TRAMPOLINE CO. 

s 200 A Avenue, N. W., Cedar Rapids, lowa 

© Please send me free information on ‘'How to Use the Nissen 
© Trampoline Model ‘'77-A' at Camp—a_ personalized Nissen 
© service. 

. 

e 

* NAME 

. 

@ CAMP 

. 

@® ADDRESS 

° —E 

@ city ZONE STATE 





TRAIL PACKETS 


AVAILABLE TWO WAYS 


— from Seidel’s the Originators of outdoor 


food packets! 


1. In Complete Meal UNIT 2. Individual TRAIL PACK- 


KITS — six menus, two each 
for Breakfast, Lunch and Sup- 


oy! af "1 2»rvec « 2arty . 
per! Each Kit serves a hearty peal! Each 


ETS — 24 different items to en- 
able easy planning of your own 
menus—to make every meal ap- 
Trail Packet serves 


full-coursed meal for four plus! more-than-enough for four! 


Write for Samples and Brochure listing our unusual outdoor food items. 





eee 


AD. SEIDEL & SON INC. 


1245 W. Dickens St., Chicago 14, Il. 102 Franklin St., New York 13, N. 


HERE’S MORE BEAUTY...MORE VALUE 
Designed for Safety First! 


STEEL PIER 


The “World's safest pier’ provides a non-skid, rust 
resistant, cool deck surface that lasts a lifetime. Sturdy, 
steady, strong, easy to set up, take down and _ store 
Available in any size, shape or combination. Complete 
accessories include: benches, ladders, diving platforms, 
lifeguard towers, steps, signal lights, mooring arms 

all designed for quick, easy installation a 
MODERNIZE your loke front with a STANDARD STEEL PIER. Write 
for details or send us a rough sketch for free recommendations 


olsle mm elala +. 


bfann LLL LL nol bfa0/ m7 PRODUCTS MFG. CO. 


America’s Leading Producer of Modern Waterfront Equipment 
10 





Dept. A, 2836 S. 16th St. 
Milwaukee 15, Wisconsin 














camp leaders. Inclusion of chap- 
ters on effective teaching, evaluat- 
ing techniques, and tournament 
management will be especially help- 
ful, to the experienced as refresh- 
ment, and to the new counselor- 
teacher as stimulation. 

The whole approach and style 
of writing is relaxed, as if the 
writers had a good time sharing 
their vast experience in camping, 
public school teaching, and now, 
as assistant professors of physical 
education at the University of Col- 
orado. 

Reference, on the job, to Miller 
and Ley can help refine leadership 
skills, give some measurements for 
their effectiveness, and help produce 
a more workmanlike job. The end 
result should be increased person- 
al satisfactions for participants in 
sports, indoors and out, in town or 
at Camp. 





First Camping Trip 
AUTHOR: C. B. Colby 
PUBLISHER: Coward-McCann, Inc., 

210 Madison Ave., New York 

City. 1955, $2.00. 

REVIEWER: Barbara Ellen Joy. 

This 47-page book is a new de- 
parture in the literature of camping 
out, and a very good piece of work. 
The author illustrates the text with 
150 sketches and diagrams, which 
make the many fundamental sub- 
jects covered completely clear to 
the readers. These drawings are 
done painstakingly and are artist- 
ically arranged, without crowding, 
and the directions are concise and 
accurate. 

Every step in the process of ac- 
quiring the necessary skills and the 
information about woods. ways, 
equipment, safety, and _ general 


“tips” is covered, as specified in 


the sub-title. “How to Make it 
Easier and More Comfortable.” 
Several copies of this book 


Continued on page 12 
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Don’t let campers’ fun, or the camp program of activi- 
ties, be spoiled by distressing attacks from poison ivy, 
poison oak or poison sumac — especially when these 
afflictions can so easily be prevented. 


PREVENTION 


Zirnox effectively wards off such reactions, if applied 
before exposure, or within eight hours after exposure. 
Be sure all susceptible campers apply Zirnox thor- 
oughly to face, neck, arms and legs before entering 
any area where these poison offenders may be present. 


RELIEF 


For the camper who neglects preventive application, 
Zirnox provides gratifying relief if applied during the 
early stages of reaction, by easing the intolerable itch- 
ing, and retarding the spread to wider areas. 

Zirnox is a specially formulated preparation con- 
ee taining zirconium oxide 4% and Bristamin dihydrogen 
gees citrate 1%, in a non-greasy lotion base. 





ms —-. 






Never be without an 


adequate supply of Zirnox! 
SRISTOL LABORATORIES INC. - Syracuse, New York 








“WEED-FREE” 
YOUR CAMP 


The Practical, Economical Way 


FOR PONDS AND SMALL LAKES... 

Atlas "A" — Kills weeds in ponds and lakes. Does not harm 
fish. Very economical. Easy to apply. Atlas “A” is a sodium ar- 
senite liquid of the type recommended by the Fish and Wildlife 
Service for water vegetation control. 

FOR CAMP GROUNDS, TENNIS COURTS, etc. . . 

Chiorea — Ideal weed and grass killer for athletic fields, paths, 
camping areas and wherever riddance of all types of vegetation is 
desirable. Stops regrowth. Safe to use — does not create poison 


or fire hazard. Easy to apply dry or as a water-mixed spray. 


Write Dept. 17 for Complete Information 


CHIPMAN CHEMICAL COMPANY 


BOUND BROOK, NEW JERSEY 


Chicago, Ill. Pasadena, Tex. Bessemer, Ala. Palo Alto, Calif. Portland, Ore. 














SAVE SPACE AND 
INSTALLATION COSTS 


Shipped partially assembled, Bradley 
Multi-Stall Showers require less in- 
stallation time—and three piping 
connections serve all the 5-, 3- or 
2-stalls. Yet each person has full con- 
trol of water temperature and volume. 
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3-Stall 2-Stall Catalog 560]. 

Shower Corner Shower 
Bradley Showers can be installed in new or 
existing buildings and are furnished with or 
without separating partitions and with or with- 
out curtains. For complete specifications write 
for free copy of Catalog 5601. BRADLEY 
WASHFOUNTAIN CoO., 2263 W. Michigan 
St., Milwaukee 1, Wis. 


BRADIEY. 
RADLEY), 


Distributed Through Plumbing Wholesalers 





Continued from page 10 


should be added to camp libraries 
for juniors and intermediates. In 
addition, it is a very good teaching 
tool for campcraft counselors and 
for counselor training courses. The 
camping field could use additional 
books of this type. 


The Edge of the Sea 


AUTHOR: Rachel Carson, illustrated 
by Bob Hines. 

PUBLISHER: Houghton Mifflin Co.., 
2 Park St., Boston, Mass. 1955, 
$3.95. 

REVIEWER: Faith Bickford, Sea 
Pines Camp. 

Like “The Sea Around Us” by 
the same author, this new seashore 
saga bids fair to become an out- 
standing classic. The highly decor- 
ative illustrations by Bob Hines 
are very valuable to the text be- 
cause they so faithfully portray the 
appearance of the water edge crea- 
tures that one can easily identify 
the writer’s descriptions and classi- 
fications. 

While one is impressed by the 
immense technical knowledge of the 
author, he is also charmed by the 
subjective, intuitional poetry of her 
intimate relation to the intertidal 
world, and of her understanding as 
a naturalist of all that “the edge of 
the sea” includes. 

Rachel Carson’s volume, though 
perhaps beyond the appreciation of 
the average young camper, certain- 
ly should be available to older 
campers and counselors, and very 
particularly to nature counselors and 
directors. A valuable addition to 
the nature library of any camp, it 
is, Of course, especially vital to salt 
water camps. It will, no doubt, be- 
come the holiday companion of all 
nature-loving travelers, especially 
those poetic naturalists who will be 
fascinated by the inspiring and yet 
accurate vocabulary with which 
definite information is given. 

Miss Carson is truly endowed 
with the gift she characterizes as 
“intuitive comprehension.” Yet 
withal, artistic and creative as her 
writing proves her to be, she is 
satisfyingly practical and systematic. 
Each form mentioned in the book 
is listed in the index under its Latin 
as well as its common name, mak- 
ing the volume useful as a seashore 
manual as well as a literary treasure. 
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Los Angeles Catholic Summer Camps— 


HERE IS A TIDE in the af- 
fairs of men, which, taken at 
the flood leads on to fortune.” 
These words from Julius Caesar 
have a meaning of their own to 


camp. directors throughout — the 
country. 
What is this 7ide and what is 


its special significance to camping 
people? According to “Newsweek,” 
statistics from the U. S. Office of 
Education show that 11 million 
more students will be added to the 
present 39.5 million now attending 
U. S. schools in the next 10 years. 
Communities can no longer find 
money to keep the present system 
going, to say nothing of expanding 
it. 

Yet such statistics are only the 
symptoms of a central problem. 

The real problem lies in the fact 
that our teachers seem to be aiming 
toward the average. Children tend 
to look and think alike. Their con- 
formity is not surprising. 

What is disturbing about their 
conformity is that it is fostered, 
rather than dented, by modern 
methods of education. Whatever its 
devotion to the ideals of the indi- 
vidual, the present system of teach- 
ing in the United States sets too 
much store on a child’s adjustment 
already abetted by binding agencies 
of communication like the movies, 
radio and television. 
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xt Convention Report 





By Carol Hulbert 
Director, Camp Lanakila 
Former president of ACA 


[It would be unjust to blame the 
educators alone for this, as unjust 
as it would be to blame “progres- 
sive” philosophy, in many ways a 
valuable one, for the excesses of 
teen-age gangs. Facing an unprece- 
dented challenge with resources far 
from adequate to it, educators can 
hardly be blamed for “treading 
water” in their instructional techni- 
ques. It is time American laymen, 
both as parents and tax-paying citi- 
zens, resumed their share of the 
child’s educative function. 

For the crisis in the U. S. school 
system cannot be cured without 
considerable’ effort, considerable 
time, money and imagination. And, 
ultimately, the job of educating the 
American child cannot be done 
without a realization that learning 
as well as citizenship, imagination 
as well as adjustment, are equally 
parts of the school’s mission. 


Camping and Education 


Let us go on now to “the affairs 
of men” and what they mean to 





us today. To us they mean Camp- 
ing and Education and their inter- 
pretation to the public. 

The objectives of good camping 
might be summed up as follows: 
a partnership with parents in the 
interest of the child; an experience 
in democratic living; an opportunity 
to learn more about the natural 
laws of the universe; a chance for 
the child to enjoy adventure with 
safety; an opportunity to develop 
new interests and skills; an experi- 
ence away from home; healthful, 
joyous living out-of-doors; counsel- 
ing and guidance by a staff well 
qualified to give it; an interfaith, 
perhaps interracial experience; op- 
portunity to develop values appli- 
cable to all living. 

Education, according to “The 
Place of the Organized Camp in 
the Field of Education” is “a con- 
tinuing process whereby the indi- 
vidual is led on by interest from 
one experience to another in such 
a way that he acquires the knowl- 
edge, skill, habits and appreciations 
which will mean the greatest enrich- 
ment of his life. 

“But more than that, education 
must so develop the individual that 
he shall be able to adjust to the 
social order in which he must live 
and operate. The right of every 
personality to fully express itself 
is fundamental, but that concept in- 
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volves a clear understanding of the 
additional fundamental principle 
that every other personality has an 
equal right to do precisely the same 
thing. 

“This new concept of education 
suggests an enormous opportunity 
and an equally great responsibility.” 

The report goes on to stress that 
a good camp will be pervaded by 
serenity, by simplicity, by security, 
and by success (on the child level. ) 

The good camp will understand 
primitive processes and teach them. 
It will foster an impulse toward 
spiritual growth. 

This then is our standard of 
camping education in our present 
“affairs of men.” 


Tell the World 


Now, how do we ride this tide, 
remembering those 11 million chil- 
dren coming soon? 

Let us, first of all, live those fine 
standards that we set for ourselves. 
The few camps whose only aim is 
to make money do us great harm. 
Fortunately, they are relatively few 
and usually find that camping is not 
the get-rich-quick business it may 
appear to be. 

Let us tell the world of what we 
are doing about camping, not just 
our own individual camp. Start with 
your campers, many of whom are 
old enough to understand abstract 
concepts. Share with them _ the 
knowledge of what camping is try- 
ing to do, using ACA Standards as 
illustration. 

To the parents, write letters 
about camping, not just that John- 
ny passed the canoe test. Send them 
articles such as “The Place of 
Camping in Education.” Arrange 
individual conferences and group 
discussions, perhaps during Parents 
Weekend. Encourage parents to 
write articles for hometown news- 
papers. 

Another area in which we can 
spread the story of camping is 
through our counselors. Begin by 
choosing the counselor who is a 
fine person, rather than a college 
athlete or because he can bring 
campers from Podunk. Stress good 
camping practices rather than how 
it is done at your particular camp. 
Give these young people a basis 
for judging a good camp. 

Seek a “working together” be- 
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tween your campers’ schools and 
camp. Talk to the schools’ leaders 
about the education of the children 
which you are both educating, and 
write reports to the schools show- 
ing educational values gained. 

Work too through the colleges 
and universities. Urge the inclusion 
of courses in camping, open to all, 
not just Physical Education majors. 
College training will come if the 
would-be counselor and counselor- 
seeking director make the demand 
great enough. 

And lastly, don’t neglect the op- 
portunity of spreading the word of 
camping through government agen- 
cies and through international 
camping. 

To all of these, talk camp Stand- 
ards. Stress that they are only a 
start, and that we are constantly 
trying to make them better. 


Leads to Fortune 


We come now to the conclusion 
of our quote, leads on to 
Fortune.” What is this “fortune?” 
How do we get it; why, when and 
where? 

For private camps, this fortune 


means, in the financial sense, eco- 
nomic survival, and it depends 
wholly on superior service. A few 
of the details in offering this su- 
perior service are as follows: better 
knowledge of the individual child; 
closer contact with parents; closer 
contact with schools; opportunities 
for individuality in program at 
camper’s own pace; usually larger 
ratio of counselors; more service 
details of travel, medical care and 
home advice; opportunity to try 
new techniques; and real counsel- 
ing. 

Secondly, in the altruistic, hu- 
manitarian sense, our “fortune”’ is 
the child who, through good camp- 
ing in beautiful, happy surround- 
ings, develops strength of body, 
keenness of mind, and depth of soul. 

One great wish I have for the 
future is this. “Let’s not conform 
too much.” We are faced with a 
terrible compulsion to conform, to 
think alike, talk alike, even look 
alike. The great people are those 
who walk their own paths across 
the earth. 

Camping people have always 
blazed trails. Let’s continue to show 
the way! 





Let's take the “Study” 


ET’S take the study out of na- 
L ture study in camp, since na- 
ture is fun, not a study,” was the 
advice of Homer Roberts of Camp 
Mahn-Go-Tah-See in a session de- 
voted to nature in camp. 

Never make nature a formal pro- 
gram by even as much as taking 
paper and pencil with you. Instead, 
better go on a salamander hunt 
with the campers. 


Nature Center 


Every camp should have some 
area for its nature center. This may 
be as simple as a table or as elab- 
orate as an entire cabin, but some 
place should be available where 
campers and counselors may bring 
things which would not suffer by 
being removed from their natural 
habitats. Eliminate those “Do not 
handle” signs, and help youngsters 
create interest in the nature center 
by making books, such as “The 


out of Nature Programs 


Field Book of 


Nature Activities.” 
materials available to 


and 
them. 


other 


Nature Trail 


Above all, do not leave the na- 
ture trail static. Let each group 
make its own trail. Keep it narrow, 
natural, woodsy, simple and up-to- 
date. Labels along the trail should 
be worded short and catchy, but 
correct. 

Leadership 

“Where can we find trained per- 
sonnel?” is a question often asked 
by camp directors. A camp nature 
program takes a person not highly 
specialized, but interested and quite 
possibly self-trained. Every counse- 
lor in camp should be a nature 
counselor. Then nature becomes a 
part of the total program. 


4t Convention Report 
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SESSION on Staff Organiza- 

tion and Training was sched- 
uled as a Private Camp Kindred 
Group meeting. Irwin Haladner of 
Camp Wabi-Kon served as Chair- 
man with Margaret Yeakel, Direc- 
tor of Group Work for the Detroit 
Orthopedic Clinic, as resource. 

The group discussed the three 
areas involved in counselor train- 
ing: namely, training done in the 
city, pre-camp training at camp, and 
in-season training. 


In-City Training 


Actually, the first training should 
begin with the original interview, 
when a director has his first oppor- 
tunity to express the philosophy of 
his camp. The contract letter, coun- 
selors’ manual, job analysis and all 
informal letters sent to counselors 
are also all part of this pre pre- 
camp training. 

It was suggested that continued 
interviews with individual counse- 
lors and full staff meetings in the 
city before camp opens might be 
used. 

The objective of all such early 
training should be to secure par- 
ticipation of staff members in plan- 
ning pre-camp activities. 

Pre-Camp Training at Camp 

The objectives of pre-camp train- 
ing in camp are many, some ob- 
vious and some a bit more remote. 
Among those brought up by the 
group were: teach camping skills; 
outline standard teaching methods 
for such activities as swimming; 
have fun; familiarize staff with 
camp, with each other, with their 
jobs; understand channels and camp 
structure; establish good staff rela- 
tionships; inform staff of special 
health needs of campers; teach lead- 
ership skills; and help counselors 
learn how to work with children. 

Camp history and_ traditions, 
camp philosophy and objectives, 
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Organization and Training 


skills, health and safety instruction, 
and other content implied by the 
objectives should all be covered at 
this time. 


In-Season Training 


Methods described for in-season 
training included: full staff meet- 
ings, departmental staff meetings, 
section or unit meetings, demonstra- 
tions of skills, role playing, indivi- 
dual conferences, books, bulletin 
boards and participation in free 
time in a variety of skills and ac- 
tivities. 

During discussion, many points 
of view were expressed. Some felt 
that the full staff meeting was in it- 
self an effective method for train- 
ing staff. Others felt it had only 
limited usefulness. 

Many directors indicated that 
they felt an effective training pro- 
gram had to include both full staff 
meetings and a highly individualized 
approach carried out through indi- 
vidual conferences with counselors. 
A few indicated that they had found 
this latter the most helpful method 
to use in teaching staff how to work 
with campers. 

There was some tendency to re- 
gard the full staff meeting as pro- 
bably not the most suitable method 
for training staff in ways of work- 
ing with children, or in ways of 
dealing with particular situations 
troublesome to the counselor or 
camper. 

There was general agreement 
upon the morale-building and in- 
spiration potential of the full staff 
meeting, and the necessity for pro- 
viding for this during the season. 
However, it was felt that this use 
of the staff meeting could and 
should be differentiated from its use 
as a training method. 

It was fairly generally held that 
staff meetings should be concerned 
with and were needed for things 
that were of interest and concern 


to all staff, such as routines, pro- 
gram schedules, and announce- 
ments. 

There was fairly common agree- 
ment that many counselors react 
negatively to full staff meetings as 
a waste of time, but there was re- 
luctance expressed to drop the full 
staff meeting and emphasize a more 
individual method of training as the 
primary tool. 

In discussion of evaluation of 
training methods, there was also lit- 
tle common consensus. A majority 
of those present indicated that in 
spite of the negative reactions of 
some staff to their training pro- 
grams, many counselors did feel 
helped and there seemed to be no 
need to make major changes in 
their training programs. 


Evaluation 


Most camps do ask counselors to 
evaluate the training program, their 
own performances, and the camp 
program. Most camps seemed to 
evaluate the effectiveness of train- 
ing at least in part by how happy 
campers are, and the extent to 
which they return for another sea- 
son. Few camps had developed spe- 
cific evaluation criteria. 


xt Convention Report 


Discussion of “end of season fa- 
tigue” and its likely sources brought 
out these possible factors: programs 
may become too set; counselors 
have little freedom to change pro- 
gram responsibilities and may be- 
come bored; tiredness may be a re- 
action to major events planned dur- 
ing the middle of the summer; or 
counselors may be reacting to in- 
creasing frustration in meeting the 
demands of their jobs with insuffi- 
cient help given quickly and imme- 
diately during the summer at the 
times when it was needed. 








17 


Emphasis 


On 
Singing 


HE workshops on Music In The 

Camp Program dealt mainly 
with the ways in which music 
should contribute to the total camp 
program in terms of support to 
camping in the over-all sense rather 
than as a special activity. We stress- 
ed the importance of not bringing 
music into competition with out- 
door activities and of the desirabil- 
ity of involving both campers and 
staff in music at various points dur- 
ing the camping day. 

The discussion emphasized the 
special function of music in welding 
the camp together as a unit during 
the first day of camp and also the 
role of the music director in pro- 
viding music participation as an aid 
to group leaders in developing 
group feeling within various activi- 
ties. 


Music and Group Discipline 


Our discussions also recognize 
the service which music provides as 
a group discipline in the more posi- 
tive meaning of the word, under 
conditions when the group is un- 
der certain stresses, such as: fa- 
tigue during a hike, during the mid- 
day “rest hour,” at bedtime, etc. 

In acknowledging what the nega- 
tive impact of having to wait for 
late-comers can have on those who 
arrive promptly, we realized the 
power of music in holding the in- 
terest of those already assembled, 
and at the same time, of serving as 
a stimulus to stragglers. Reference 
was made to the use of recorded 
music carefully selected for these 
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situations along with the use of live 
music through group participation 
in singing. 

We felt that more could be done 
in most camps with original songs. 
The writing of songs special to the 
individual camp and its history to 
be used in such mass observances 
as a camp pageant was suggested. 
An approach to this kind of project 
should not be a composing venture 
with a group around a table or 
piano but rather as a by-product of 
a hike or some other outdoor ac- 
tivity which might lead to the more 
specialized project. 

We agreed that at camp an in- 
dividual learns to expand his inter- 
ests in new activities and that music 
opportunity should be provided for 
campers who previously have not 
been interested in music. One ap- 
proach to this goal is through the 
integration of music with dramatics 
and dancing. Through such an in- 
terrelated approach a group can 
move from informal participation to 
more substantial involvement 
through the use of talented campers 
in evening programs, etc. 

It was pointed out that special 
music groups among the staff can 
make a vital contribution not only 
on special occasions but as an in- 
formal, roving, serenading ensem- 
ble. 

Questions ranged from problems 
on what songs to use in opening 
group singing at various age levels 
to the sorts of songs which appeal 
to boys and a selection of numbers 
for use in large groups of different 
age levels, such as the Girl Scouts 
have with age levels ranging from 
Brownies on through Senior Scouts. 
Folk Songs, especially those with 
refrains, were indicated as being 
good for a wide variety of uses. 


Points for Leaders 


Leaders were urged: 

(1) To know by memory an end- 
less number of songs of good musi- 
cal quality, 


(2) To anticipate the range of 
a given song before starting to sing, 
in order to select a comfortable key 
location, 

(3) To improve standards of 
music in recreation by selecting 
songs with good texts and melody, 

(4) To discourage the use of 
senseless ditties, 

(5) To be enthusiastic but relax- 
ed before a group, 

(6) To use natural movements 
which might help the group follow 
the melody contour rather than an 
attempt to lead with the traditional 
conductor’s patterns of beats, 

(7) To use the best possible dic- 
tion so that the group might learn 
songs from the music itself rather 
than through some involved process 
of memorization taught by rote. 

Problems in connection with sing- 
ing during meals at camps of dif- 
ferent sizes suggested that care 
should be exercised in determining 
whether the singing might interfere 
with the meal. The concensus of 
opinion was that size should be a 
significant factor in reaching de- 
cisions on this problem. Shouting 
should be discouraged while good 
singing should be encouraged. 

At both music workshop sessions 
an emphatic suggestion was made 
that a large camp song book with 
good musical accompaniment indi- 
cated for guitar, accordion, and 
possibly piano, be compiled. The 
group felt quite strongly that such 
a book should include the best 
songs in current camp use. 

The suggestion was made that a 
musician visit a cross-section of 
camp organizations. It was felt that 
no one book presents a careful, ade- 
quate selection of songs for camp. 
Members of this group asked that 
there be sections on songs with ac- 
tions, music graces, music for wor- 
ship, etc. It was felt that this should 
be a project of national scope. 

—wWalter Anderson 
Director of Music 
Antioch College 
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ACA President, Theodore Cavins, Reviews 


AY CE i 





i, 


Theodore Cavins 


National Committees 


MOST of the accomplishments 
of ACA nationally are the work of 
25 national committees. It is ob- 
viously impossible even to touch on 
all of them in the space of this re- 
port. I want you to know that good 
solid work is going forward in every 
committee, and that all of us in 
camping are better off because of 
this work whether we point to tang- 
ible evidence or not. 

Before singling out five com- 
mittes for emphasis on their work, 
! would like to touch briefly on a 
number of specifics in which | 
think you will be interested. 

A strong national committee is 
studying legislation affecting camps, 
and through local Sections attempt- 
ing a compilation of laws and reg- 
ulations that are in effect or under 
discussion in the various states. 

College instructors of camping 
courses are engaged in a revision 
of the course outline developed by 
an ACA workshop in 1947. 

Committees concerned with the 
democratic functioning of ACA are 
working on procedures which might 
insure a more even balance of the 
sexes among our officers; they are 
also concerned with the problem of 
fair representation on the National 
Board. 

The educational status of camp- 
ing, a concern of the School Camp- 
ing committee, has been recognized 
by ACA’s invitation to participate 
in President Eisenhower’s Physical 
Fitness conference last fall, the 
White House Conference on Educa- 
tion in November, and the U. S. 
Commissioner of Education’s Con- 
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ference on Elementary Education 
next May. 

A Directory of Camps for the 
Handicapped will be available soon 
after the Convention as a joint proj- 
ect of our ACA committee, the 
American Academy of Pediatrics, 
and the National Society for Crip- 
pled Children. 

Other publications of the past 
year or to be ready soon are the re- 
vised Annotated Bibliography by 
Barbara Ellen Joy, a new publica- 
tion entitled Administrative Forms 
and Suggested Procedure in the 
area of Personnel, a cumulative in- 
dex of CAMPING MAGAZINE articles, 
and new editions of The Role of 
the Organized Camp in the Field 
of Education, The Nurse in the 
Camp Program, and Canoeing 
Standards and Graded Classifica- 
tions. Meanwhile, our biggest pub- 
lishing service, CAMPING MaAGa- 
ZINE, continues to grow in value to 
our profession at the end of its 
first decade under the guiding hand 
of Howard Galloway. 

Day Camping is rising to the 
stature of Resident Camping in 
ACA, as we adopt and implement 
Day Camp Standards. In addition 
to refining these standards and pre- 
paring them for adoption at the 
Council of Delegates meeting, the 
Day Camp workshop also prepared 
outlines for staff training and pro- 
gram aids, which are to be used in 
developing manuals for distribution 
at a later date. 

Workshops continue to be an im- 
portant way of work for ACA. 
Next fall (Oct. 22-23-24) another 
vital topic will be tackled under the 
auspices of our Program Services 


Committee; the workshop subject 
will be “Program at the Camper 
Level,” and already an impressive 
amount of thinking and planning 
has taken place to insure maximum 
results. 

Our concern for conservation, as 
evidenced by a Conservation Work- 
shop in 1951 and the creation of 
a Conservation Committee, con- 
tinues strong. Our committee has 
carefully prepared a two-year proj- 
ect on “Conservation Education 
Through Camping” which can be 
carried out under ACA if funds 
can be obtained. Lilly Endowment, 
Inc., which made possible the camp- 
ing census study, has pledged a 
grant of $5,000 toward this con- 
servation project if the additional 
$20,200 needed can be secured by 
September 20, 1956. We are hope- 
ful that the money can be found 
to make this service possible. 

Private camps, under the leader- 
ship of our Vice President for Pri- 
vate Camping, Fred V. Rogers, 
have begun to feel a cohesion in 
ACA that they never felt before. 
They are now identified in our 
membership files, and a “News 
Letter” from our Vice President 
goes out periodically to many of 
them, giving valuable service and 
an assurance that ACA can be for 
them what national agencies are for 
their camps and local units — a 
strengthening and unifying force. 
Along with this has come a vast 
upgrading of convention programs 
for Private Camps, both at Regional 
and National Conventions. 


Membership 
Membership now stands at an 
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all-time high of 5769. This repre- 
sents a 10% increase within the 
past two years, and a 34% increase 
since January, 1949. A breakdown 
of totals into membership cate- 
gories is equally significant. While 
student and individual memberships 
have decreased 4% in the last two 
years, executive memberships have 
gained almost 50%. Every category 
of camp membership has increased 
substantially, and in addition there 
are 212 camps in a new category 
that did not exist in 1954. The 
total number of camp members is 
currently 2389 as compared with 
1970 in 1954, an increase of 419 
camp members, which is a sizable 
21% growth in the most basic type 
of membership. 

Another important development 
in the membership picture has been 
the ever growing acceptance of Di- 
rect Processing (by which member- 
ship records and _ renewals are 
handled directly by the national of- 
fice instead of by Sections.) The 
gains in promptness, efficiency, and 
satisfaction to both members and 
Sections have been so great that 
now 37 Sections, representing 71% 
of our membership, are on Direct 
Processing at their own request. 

These gains are a good start, but 
we still have a long way to go. The 
1950 camp census indicated over 
12,000 organized camps in_ the 
United States. We can see the po- 
tential and the need to reach out 
and to continue growth, 

Finance 

There is a two-way connection 
between membership and finance: 
the more members, the more in- 
come; and the more income, the 
greater ability to serve members. 
While there are still many needs 
that we cannot fill, and many op- 
portunities for service and proj- 
ects that we cannot undertake be- 
cause of lack of funds, the situation 
is improving. 

The broad outline of this im- 
provement is especially clear to me 


because | was finance chairman of 


ACA for a short time in 1949, In 
those days our total budget was 
about $30,000 and we actually took 
in less. We had a staff of one pro- 
fessional man and sometimes two, 
sometimes three clerical persons. 
Last year the 1955 budget was 
set at $54,736. We now have two 


professional men and a clerical 
staff of five. 

This steady growth is the result 
of three factors: more members, 
higher dues, and more members 
moving into the higher categories 
when they belong there. Our treas- 
urer has expressed the viewpoint 
that membership income is a more 
important index of growth than is 
membership numbers, since it also 
reflects the upgrading that has been 
going on. 

In short, the financial condition 
of ACA is sound. We are far from 
rich, but neither are we poor; and 
we are expanding both our service 
and our assets. We could do more 
if we had more to do with, but we 
foresee increasing income ahead 
and meanwhile we are living with- 
in Our means. 

Leadership Training 

Since we have defined camping 
as “an out-of-doors experience 
where emphasis is on the enjoyment 
of simple living and where campers 
have an opportunity to take consid- 
erable responsibility for the basic 
problems of their day-to-day lives,” 
we have arrived at the conviction 
that ACA should train counselors 
for this role in some such way as 
the American Red Cross trains 
counselors in skills of swimming 
and water craft. 

With this in mind, our Leader- 
ship Training Committee outlined a 
plan whereby ACA would offer a 
pilot project to approximately 40 
counselors who would pay their 
own way to take a course in the 
teaching of outdoor skills. Those 
who successfully completed the 
course would receive official certi- 
fication to that effect from the ACA 
Leadership Training Committee, 
and camp directors could feel as- 
sured that those holding the certifi- 
cates had acquired certain basic 
skills in camping. 

Like many other worthy projects, 
it required money which could not 
be found in the regular ACA bud- 
get. | am very happy to say that 
the project has now been under- 
written to the extent of $500 by 
the Missouri Valley Section, and 
Marjorie Leonard and her com- 
mittee are aole to carry it out as 
planned. Further details and an ap- 
plication blank are included else- 
where in this issue. 
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Standards 


Ever since an ACA workshop, 
under the leadership of Dr. Hedley 
Dimock, produced “Marks of Good 
Camping” in 1940, the American 
Camping Association has recogniz- 
ed its obligation to help camps raise 
their standards and thus to make 
the camping experience safer and 
better for children. Under Wilbur 
Joseph’s leadership we adopted Res- 
ident Camp Standards in 1948. In 
1950, again under the leadership of 
Hedley Dimock, we expanded the 
standards in the areas of Personnel 
and program, but not until 1953 
did we actively begin the staggering 
job of determining whether or not 
camps met the standards. 

When you realize that there are 
currently almost 2400 camps hold- 
ing ACA membership, and that the 
Cetermination of meeting the stand- 
ards can be made only by a visit to 
the camp by one or more approved 
visitors, you can see why the job 
is staggering. Add to that the scarc- 
ity of funds and the fact that the 
office has 24 other committees be- 
sides Standards to service. But the 
need and the importance of the job 
inspired those responsible to over- 
come all obstacles and to get on 
with their mission, and get on they 
did. Here is a very brief summary 
of where we stand on Standards at 
the present time: 

In the past three years over 1900 
camps have been visited. 

This program involved 574 visi- 
tors in 1954 and 596 in 1955. 

Everyone of the 43 Sections has 
a Standards Committee which is 
dealing with the problems locally 
that inevitably arise in such a pro- 
gram. 

Out of 1664 camps on which we 
have reports, 1416 have been ap- 
proved for Full Camp Membership, 
229 have been approved for Pro- 
visional Camp Membership, and 19 
have not been approved. 

Approximately 550 camps have 
not yet been visited, indicating that 
in spite of the vast amount of work 
already done, there is still much to 
do. How a committee of volunteers 
has been able to move mountains in 
this field is one of the inspiring 
stories of ACA, and the person 
most responsible is a man whose 
name is synonymous with Standards 
—Stan Michaels. With steady pur- 
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pose and tireless dedication to the 
job Stan has led the way for ACA 
to make its most important single 
step forward to date, and that step 
has been taken with a satisfying de- 
gree of acceptance by members 
who were occasionally skeptical or 
antagonistic. 

Recognizing that this is a con- 
tinuous program and realizing that 
the incredible amount of volunteer 
effort invested over the last three 
years would slack off unless more 
strongly undergirded by professional 
help, Stan Michaels and Hugh Ran- 


som explained the need to two 
Foundations. 

The same Foundation’ which 
helped make “Marks of Good 
Camping” possible indicated a con- 
tinuing interest in the safeguarding 
of children at camp. They asked for 
details on a three year plan in 
which they might help at first and 
which could eventually be incor- 
porated into the ongoing program 
of ACA. 

Stan Michaels and Hugh Ran- 
som submitted such a program, and 
on January 20, 1956, the W. K. 





S 
at 


¥ 
/? 











Che TUMION REFUMD - 7%. 


for Day and Boarding Camps 





”~ 
1930 . 
‘0 9 * 

N refu® 


The PLAN that assures Your Camp’s Income 
but costs you nothing 


Your camp, whether day or boarding 
have the benefit of this protection. The Tui- 
tion Refund Plan refunds, through you, the 
cost of lost time when sickness or accidents 
result in the loss of more than a week’s par- 
ticipation in camp activities —-even in case 
of withdrawal. Closure due to epidemic is also 
| covered by the Plan or may be purchased 
| separately. This protection is paid for by the 
| camper and costs the camp nothing. If your 
camp has an enrollment of fifty or more, of 
pre-school age or older, you may enjoy the 
security of this Plan. Find out all about it now. 
Write to us for complete information. 


For Day or Boarding Camps 


Special Plans arranged for Camp Associations 


AWE rie 


INCORPORATED 


¢° ‘ = ‘ 
Oducational Insurance UA dhsvantlisins 


141 Milk Street, BOSTON 9. Massachusetts 


Member of AMERICAN CAMPING ASSOCIATION 


should 


>? 

















Kellogg Foundation of Battle Creek, 
Michigan, made a 3-year commit- 
ment to the American Camping 
Association totaling $33,640 in sup- 
port of our program of implement- 
ing standards. This will permit the 
addition of a full-time Standards 
Field Secretary to our national staff, 
with substantial allowances for 
travel, clerical help, printing and 
promotion, starting March 1, 1956. 
With this very tangible additional 
support, we are confident that the 
implementation of standards can 
continue to go forward along the 
lines already charted but growing 
in scope and value to the parents 
and children of American. 


Building Project 


On March 30, 1955, the Board 
voted unanimously to proceed with 
a fund raising campaign and to 
build our National Headquarters at 
Bradford Woods where Indiana 
University and the Riley Memorial 
Association offered us a long term 
lease at no cost, on wooded acreage 
perpetually reserved for camping 
and outdoor education. That de- 
cision of the Board was a vote of 
confidence in you, our members, 





and events since then have been 
your vote of confidence in us, your 
Board of Directors. This mutual 
confidence is the most important 
fact in ACA today. Step by step 
you have met the challenge and 
cleared the hurdles that a wise and 
cautious Board set up for the cam- 
paign. 

Last October, at the time of the 
Cornerstone Ceremony, we dared 
to hope that the goal of $60,000 
might be reached by the end of 
1956’s convention. Project Director 
Ray Bassett’s latest report shows 
total subscribed in cash and pledges 
at noon on February 17, 1956: 
$53,002. 

This response from many hun- 
dreds of our members and others 
interested in camping all across the 
nation does more than give us a 
new home in which we can better 
serve the camps of the land. It gives 
us confidence, unity, and pride in 
ACA which will carry us on to new 
and greater achievements. 

If any who see this report have 
not yet enjoyed the privilege of be- 
coming a “Shareholder,” I urge you 
to do so. We want your interest— 
and a littlke of your principal—in 


this enterprise, for where your 
treasure is, there will your heart be 
also. After we have reached our 
goal, the building fund will con- 
tinue as a separate fund to provide 
for expansion in capital improve- 
ments as needed, and perhaps for 
a few of the refinements in decor 
and furnishings which were omit- 
ted from the original plans. 

And speaking of furnishing our 
new home—the most important fur- 
nishings, of course, are the human 
ones, and in them we yield to no 
one. Hugh Ransom, now in his 
fourth year as our Executive Direc- 
tor, brings to ACA steadiness, in- 
telligence, experience, integrity, ad- 
ministrative skill, and dedication to 
the job which have contributed im- 
measurably to the accomplishments 
and the stature of our organization. 
His assistant, Gerard (Gerry) Har- 
rison, with equal energy and devo- 
tion, works tirelessly and efficiently 
to perform the myriad duties that 
fall to him. Together they have done 
an outstanding job of organizing 
and training the new group of five 
Martinsville women as our clerical 
staff, and every one of them is a 
loyal member of our team. 
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Books for 
Camp 


Directors... 


Camp Craft 

by BARBARA ELLEN JOY, forme) 
owner and feunder of the Joy Camps, 
Hazeclhurst, Wisconsin 

The basic philosophy of camp craft 1s 

presented in this. new book for camp 

supervisors. In addition, specific intor 

mation about materials, procedures and 

organizing activities is given, easily 

adaptable to the facilities and require- 

ments of your own camp. $2.75 


Camp Counselor Training 
Workbook 


by MARIE HARTWIG, University of 
Michigan and FLORENCE 
PETERSON, Public Schools, Toledo 
O hac 
Here is a valuable outline for your 
pre-camp session or counselor training 
workshop. Adaptable to any size camp 
or camping course for men and wom- 
en, this book has been hailed as a use- 
ful training guide by many camping 
authorities. $2.50 


A Handbook on Quantity 


Food Management 
by E. EVELYN SMITH, Universit) 
of Illinois 

This book is designed for anyone striv- 
ing to serve quality food to a group 
of hungry campers. Material includes 
all the tools and controls of quantity 
food management, plus specific tips on 
preparation and serving of food. $3.50 


Quantity Recipes for 
Quality Foods 


by E. EVELYN SMITH, University 

of Illinois 
Your camp dietician will find this card 
file a helpful source of recipes and 
menus. The standard equipment sug- 
gested serves as a guide in purchasing 
equipment in a food unit to fit your 
needs. $2.75 

. 
published by 
Burgess Publishing Company 
426 South Sixth Street 
Minneapolis 15, Minnesota 
For further information or to place 


your order 


mail coupon below 


Burgess Publishing Company 

426 South Sixth Street 

Minneapolis 15, Minnesota 

Please send me by return mail copies 
of the following books: 


Camp Cratt $2.75 
Camp Counselor Training 
Workbook 


A Handbook on Quantity 

Food Management 

Quantity Recipes for 

Quality Foods 2.75 
Payment enclosed approval 
Bill me 
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CITY 


Building 
and 
Winterizing 














SESSION on Building and 

Winterizing your Camp was 
led by Gunnar Peterson, Camping 
and Outdoor Education, George 
Williams College, Chicago. 

In any consideration of building 
and winterizing, it is necessary to 
develop a total master plan. There 
is a need for thinking through the 
future program of camp when plan- 
ning for the present. An architect, 
engineer and various other people 
should be a part of the group that 
is giving the total plan considera- 
tion. 

It was suggested that camp con- 
sultants be brought into the picture 
in order to get their expert con- 
sideration of the plans that you 
have and also their help with selec- 
tion of site and development of the 
whole project. 

The topography of the camp-site, 
the philosophy, the program are all 
determining factors. There are no 
absolute rules in regard to the lay- 
out and design of the camp. There 
is a lot of new and modern think- 
ing going into camp construction 
and it is no longer following the 
traditional lines of the log cabin and 
the canvas tent. 
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Your architect may not know 
camping, but he does know layout 
work. If you can spend time with 
him, giving him an idea of what it 
is you’re interested in and the way 
in which you want to proceed, he 
can do the developmental work. 

It was suggested that the archi- 
tect should supervise building con- 
struction rather than the camp di- 
rector trying to go along on a do-it- 
yourself plan. 

There is no reason to hurry the 


Camps 





building of the camp on its site or 
to rush the construction details. The 
camp committee should visit the 
camp in all seasons of the year to 
look at the various advantages and 
disadvantages of the buildings and 
their placement for both winter and 
summer use. 

Approximately $1250 to $1500 
per camper might be a rough guide 
to help determine the cost of the 
complete camp. 


Winterizing 

In regard to winterizing camps, 
one of the major considerations was 
how to winterize the facilities we 
already have. There are all kinds 
of insulating materials available 
and it is simply a matter of decid- 
ing which of them will do the best 
job for the particular camp. 

There is a variety of space heat- 
ers available too, so that this should 
also be considered pretty carefully. 
Bottled gas, fuel oil and electric 
heaters are in use in various camps. 

Relative to space heaters, it wa 
felt that a detachable fuel supply is 
dangerous and that a 50 gallon 
drum piped in from the outside is 
by far the safest method of fuel sup- 
ply. It was suggested too that the 
stove be fastened securely to the 
floor during cold weather, but be 
removable for summer use. Prob- 
lems in regard to soot concentration 
should also be investigated in order 
to decrease chance of fires. 

Plumbing and water lines should 
be below the frost line and should 
conform with the local code. 

It was suggested that a dead air 
space be made under the floor of 
the cabin—this can be accom- 
plished by using some of the alu- 
minum foil insulation and stapling 
it to the studs underneath. Blocking 
in the area around the sidewalls 
would be of assistance too. 
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In Business Practices 


e 
OW TO keep adequate rec- 
H ords without being swamped 
by unnecessary details 
theme of a session conducted by 
Leslie Lyon of Minne-Wonka 
Lodge and Russell Daubert of 
Michigan State University. 

In discussing common business 
practices among camps, Mr. Lyon 
referred to the results of a question- 
naire sent to 99 private resident 
camps. 

“Good accounting is important 
in maintaining a good business re- 
lationship between camp and camp- 
er, and camp and parents,” said 
Mr. Lyon. He observed that many 
camp directors are irritated by the 
procedures necessary for good ac- 
counting, and that anything done to 
simplify the methods used is advan- 
tageous. 

One of the details creating a 
problem is the full accounting to 
parents. According to results of the 
questionnaire, the great majority of 
camps no longer itemize small 
charges such as candy and stamps. 
However, a rather detailed state- 
ment of each child’s spending ac- 
count is deemed advisable. To keep 
track of such small charges, usually 
in the camp store, some camps 
give the camper a credit card, 
others use a notebook and give 
each camper a page; still others use 
coupon books or punch cards, in 
amounts of $1.00, $3.00 or $5.00. 
To keep such books or cards in 
the store seems to be common prac- 
tice. Most directors feel that camp- 
ers should not have cash in their 
Own possession. 


Refunds 

The majority of camps represent- 
ed refunded money, even under 
$1.00, as a good will gesture; but 
did not make a charge to camperxs 
who ran slightly over this deposit. 
One camp director had found that 
there was a '% loss estimated on 


was. the 


accounts of small denominations. 
Larger deposits, a part of which is 
not expendable by the camper, but 
is held for final accounting of all 
last minute charges at the end of 
the season, solved this problem. 
Further advantages were the good 
will gained from refunding, and the 
elimination of small accounts to 
collect. 
Purchasing 

In many cases, ordering by let- 
ter can be costly. A purchase order 
system, in duplicate or triplicate, 
can save time. It was agreed that 
the dietician would have to do her 
own ordering and possibly the craft 
directors as well. All should have 
a duplicate order book. It was rec- 
ommended, however, that in most 
instances, some one person in 
charge of purchasing should okay 
all orders. 

There are many stock forms 
which can be obtained from large 
office supply houses which are in- 
expensive and will save hours of 
time both in the purchasing depart- 
ment and in many other accounting 
procedures. 
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Also, mimeographed forms which 
the camp can make to fit its par- 
ticular needs are well worth the 
time it takes to work them up, and 
are very inexpensive. Mr. Daubert 
pointed out the importance of keep- 
ing such forms as simple and clear 
as possible. The use of different 
colored paper for different forms 
many help in filing. 


Importance of a Manual 
A manual on office procedures 
is essential for good efficient proce- 
dure. However, it must be revised 
and brought up-to-date each year. 
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Paul Parker Photo 

Under proper supervision, camp- 
ers can be integrated into camp 
maintenance program and secure 
fine work experiences. 


ROPERTY management in 
pti is a very special type of 
management because it is seasonal. 
Also, owing to the fact that the pro- 
pertys purpose is_ recreational, 
buildings and equipment require 
special attention. The most critical 
operation of a camp Is to protect 
the buildings and equipment against 
the many different hazards that ex- 
ist in and around this type of pro- 
perty, especially where it is closed 
for many months out of the year 
and not properly winterized. Under 


such circumstances damage _ to 
buildings and equipment may be 
tremendous. 


Here are some of the hazards: 

|. Fires caused by electricity. 
(A rat, mouse, or chipmunk can 
cause a short circuit.) The electric 
current should be turned off in the 
entire camp. 

2. Buildings should be tightly 
closed to keep animals from doing 
damage. 

3. After every severe storm the 
camp should be thoroughly inspect- 
ed for damage it may have suffered. 
The insurance company should be 
notified promptly if any damage has 
resulted from the elements or fallen 
trees. 

4. Eavetroughs should be thor- 
oughly cleared of leaves after the 
trees are bare. Downspouts should 
be tapped to ascertain if they are 
clear. This procedure permits snow 
and ice to dissolve and flow away 
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n Ounce of Prevention 


— the importance of good property management 


By Joseph F. Berta 


freely during warm days in winter. 
Ninety-five per cent of roof troubles 
occur in the flashings, gutters, or 
downspouts. 

5. The plumbing system should 
be thoroughly drained. Traps must 
be emptied and toilet bowls winter- 
ized with calcium chloride (dis- 


solved.) Septic tanks must be cov- 
ered, so that they remain active. 


Fire-Fighting Equipment 
Fire-fighting equipment should be 
kept in readiness at all times, and 
accessible to fire-fighters. Equip- 
ment should include a truck unit, 
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complete with all the apparatus for 


fire-fighting. It would be advisable 
to include a gasoline motor driven 
pump (about 5 h.p.) with enough 
fire hose to reach the farthest build- 
ing; also an ice spud to make a hole 
in ice that may have formed (as- 
suming, of course, that the camp 
is on a lake. ) 

The truck may be a small pick- 
up model (it does not have to be 
new as long as it is kept in good 
running condition.) Fire-fighting 
apparatus should also include CO2 
extinguishers for electrical fires, a 
“non-freeze” soda and an acid ex- 
tinguisher. 

There are many things to do in 
a camp, and it is important that all 
be taken care of without any excep- 
tions. Damage resulting from a for- 
gotten item may be very costly. 
Therefore, it would be advisable to 
have a checklist system of taking 
care of the property. 

The job of maintaining a camp 
so that it is a credit, not only to 
the owner and director, but also to 
those who use it, is not easy, but 
neither is it too difficult. A director 
who has the respect of his staff and 
who makes it clear that he is deeply 


concerned in efficient operation, will 
have the cooperation of the staff 
members in achieving his aim. By 
the same rule, if the campers are 
fully aware of the policy of the di- 
rector and the camp, costly repairs 
that result from careless acts of un- 
thinking people who frequently 
have to be restrained from defacing 
other people’s property will be min- 
imized. 


Insurance 


It is very important to review re- 
placement values of buildings with 
your insurance company. The 
“Building Costs Index” is a reliable 
guide for this purpose. As to how 
many different kinds of coverage 
one should have when operating a 
commercial property, this matter is 
governed by the operator’s under- 
standing of insurance and the kinds 
of hazards that exist in his opera- 
tion. The fewer the hazards, the 
lower the cost for insurance. 

The basic purpose of insurance 
is to reduce, insofar as possible, the 
chance of loss through unforseen 
and hence uncontrollable calamity. 
This chance is often described as 
“risk.” 


In the complex social and eco- 
nomic structure in which we live, 
the risks to life, limb and property 
are many and varied. As a result, 
the common need for a wide variety 
of protection has brought into being 
an equally broad range of risk pro- 
tection in the form of insurance 
policies. | 

The most common categories of 
coverage are as follows: Standard 
Fire Insurance, Extended Coverage 
and Collateral Fire Lines, Conse- 
quential Loss, Use and Occupancy, 
General Liability and Workmen’s 
Compensation, Inland Marine In- 
surance, Automobile Insurance, 
Casualty Lines and Surety Bonds. 


Regular Inspections 


If you employ maintenance men, 
have them accompany you on in- 
spections of the camp. Make lists 
of the things you want done, and 
see that they are done. These in- 
spection tours should be scheduled 
at regular and short intervals. They 
will prove very profitable. 

A program should be drawn up 
for property maintenance each sea- 
son. All buildings should receive 
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real ““American Pan” bread. 


Spruance Original Bread Mix makes old-fashioned 
bread just like grandmother's . . . 
world aroma and flavor. Time-testing has proved 
that only Spruance Bread Mix gives you bread of 
such fine quality and goodness with so little work— 


yet SAVE MONEY! 
Serve HOME-MADE BREAD! 


So easy with SPRUANCE Orvigina/ BREAD MIX 


Yes, it's so easy to bake. . 
One 50 pound bag makes 75 one-pound loaves... 
costs you only 8 cents a loaf! Just mix ingredients 
with water following simple directions and place in 
oven. The result? Golden-brown loaves of warm, 
fresh, mouth-watering bread. 


with out-of-this- 





ORDER TODAY 
AT SPECIAL BULK PRICES 


. and so economical! 








50-lb. bag (Bread Mix or Biscuit Mix) — @ $6.00 F.O.B. Philadelphia 


RUSSELL SPRUANCE COMPANY 
261 So. 2nd St., Philadelphia 6, Pa. 
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By Norman Acton 
Executive Director, 
U). §. Committee for UNICEF 


NICEF, the United Nations 
Children’s Fund, is the only 
agency in the United Nations fami- 
ly devoted solely to children. It is 
financed by voluntary contributions 
from governments, private individ- 
uals and organizations. It carries 
out its work with the close coopera- 
tion and assistance of the UN it- 
self, the World Health Organiza- 
tion and the Food and Agriculture 
Organization. The purpose of the 
Children’s Fund is to assist govern- 
ments in solving some of their most 
serious child health problems, and 
there are serious problems indeed. 
Of the world’s 900 million chil- 
dren, two-thirds are living in areas 
where food is inadequate, where 
disease is rampant, where medical 
assistance is negligible and where 
there is very little knowledge about 
elementary practices for maternal 
and child health. More than half 
the children in the world will go to 
bed hungry tonight; millions are 
suffering from diseases such as ma- 
laria, yaws, tuberculosis, leprosy 
and trachoma; millions are brought 
into the world by techniques based 
on superstition rather than science. 
What can UNICEF do about 
such vast threats to the health and 
welfare of the world’s future citj- 
zens when it has a budget in the 
neighborhood of $15 million a year 
and a staff of fewer than 300 per- 
sons? The Fund can and does do 
a great deal by starting with those 
problems which affect the largest 
numbers of children and which are 
open to inexpensive remedy. A few 
examples illustrate this point: 
Nutrition improvement can be 
brought about by showing parents 
and governments the improvement 
in child health when such protein- 
rich foods as milk are available. 
With the generosity of the United 
States government, which contrib- 
utes surplus dry skim _ milk, 
UNICEF can provide a child a glass 
every day for a week for about one 
cent, 
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Focus on Today's Children — 


Tomorrows 
Citizens 


Maternal and child health facili- 
ties are improved by training and 
equipping midwives, who return to 
their own villages and there begin 
the slow process of persuading 
mothers that their traditional prac- 
tices must be replaced by modern 
techniques of sanitation, nutrition 
and care. 

Long Way To Go 

Through such activities as these, 
UNICEF and more than 100 gov- 
ernments have cooperated to reach 
more than 125,000,000 children 
with at least one type of help. There 
is a long way to go before any of 
these problems are solved, but a 
good start has been made. 

Since the assisted governments 
must at least match the help they 
receive from UNICEF (in practice, 
they have on the average invested 
$1.95 for each UNICEF dollar, ) 
local responsibility is encouraged. 
Perhaps the greatest accomplish- 
ment is that, throughout the world, 
there is a new awareness of the 
problems of child health and in- 
creased understanding of the fact 
that they can be solved. 

Our own children are as free of 
the basic threats to their well-being 
as any in the world and this suggests 
that they are in a prime position to 
provide future leadership in the im- 
provement of human relationships. 
Certainly, they are vitally interested 
in securing the knowledge about 
other peoples which, as I suggested 
earlier, leads to understanding and 
a desire to replace fear and sus- 
picion with affection and coopera- 
tion. 

You and I are in positions which 
enable us to be of great assistance 
to our children in their progress to- 
ward world leadership and I hope 
we will give them the necessary 
tools to meet their responsibilities. 

The Youth Recreation program 
of the United States Committee for 
UNICEF is one effort to enable the 
children of the United States to un- 






derstand their world neighbors. In 
fact, the theme of the program is 
“Understanding our Neighbors.” 
Our satisfaction with the success 
f the program is something we 
wish to share with the camping 
world, since the idea grew from a 
joint project of the U.S. Commit- 
tee for UNICEF and several leaders 
of the American Camping Associa- 
tion. Started in 1954 to provide an 
interesting camp project, the idea 
met with such enthusiasm that we 
have expanded it to include youth 
groups in all settings: camps, 
schools, Sunday schools, Scout 
troops and others. 

Each year we provide a kit con- 
taining information about how chil- 
dren live in five of the countries as- 
sisted by UNICEF. There are stor- 
ies, songs, dances, handicrafts, reci- 
pes and other material which can 
be used by youth leaders to plan 
activities to enable children to ex- 
perience some of the normal living 
experiences of their contemporaries. 

The kit also contains basic in- 
formation about UNICEF and, if 
the leader believes it appropriate, 
the project can also encompass ac- 


= 
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tivities for the children to learn how 
an international cooperative effort 
can help youngsters in the countries 
they are becoming acquainted with. 

UNICEF and the cooperating 
agencies and governments are doing 
much to eliminate the physical dis- 
abilities. You in your youth leader- 
ship can contribute to the removal 
of the barrier of misunderstanding 
if you give your groups an oppor- 
tunity to learn about other children, 
to see that despite superficial dif- 
ferences they are at heart all chil- 
dren who like to eat, to play, sing, 
dance, create and make friends. 

We are prepared to assist with 
our Youth Recreation program and 
in any other way we can. Whether 
you utilize our services or not, I 
do strongly urge that you accept 
responsibility for the future good 
citizenship of the children you lead, 
children who will become citizens 
of a world much smaller than the 
one we know, children who may 
well hold in their hands and hearts 
the future survival of society. 
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UNSINKABLE BALSA WOOD FLOATS 
FOR FRESH OR SALT WATER 
Completely Assembled, Ready to Place on Water 
Never Will You Buy Such Value For So Little Money! 


40 person capacity, 1012’ x 6’ 
x 14’. Approx. 600 Ibs. Gov’t. 








Gov't. cost 








surplus. Approx. 
$400. 


today. 


Limited «quantity, order 





ONLY $39.95 





Aboard ship, but never used. 


Freight charges collect. Immediate Shipment. 


ALL SIZE TENTS ON HAND 
Write for free listing on all size electric generating plants 
for continuous duty or stand-by. 


Send Check or Money Order to 


ROCKAWAY SALES CO. 


Box 56C Route No. 46 Rockaway, New Jersey 


Free Circular on War Surplus Bargains and Camping Equipment 














BROWNLEE 


Sectional 


LOG CAMP BUILDINGS - 


Easy to Erect, 
Saving Labor Cost 





Shipped in sections, with 
doors and windows installed; 
easy to erect. White cedar 


logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked . 
windproof. Kiln-dried splines. Send for catalog showing a typical lodge. 










UNIVERSAL HOMES, INC. 
DETROIT 26, MICH. 


Write for 





3502 GUARDIAN BLDG. 


CATALOG 














In 1955... 2347 Camps Used 


PAW PAW ODORLESS 


to CLEAN, DEODORIZE, SANITIZE 
Outdoor Toilets, Cesspools, Septic Tanks 





Users say it’s a miracle the way PAW PAW ODORLESS 

150,000 eliminates odors from disposal units ... makes them free- 

’ Can't flowing and efficient. It’s really no miracle. PAW PAW 

Customers ; ODORLESS works so well because it works in the only way 

Be hg yen ‘ possible — by adding billions of live, vigorous waste-con- 

That's T i ie W suming bacteria to the unit. That’s how disposal units 

Se ae normally work; PAW PAW ODORLESS makes outdoor 
ODORLESS a by toilets, cesspools and septic tanks “normal” again. 


been ordere 
150,000 farm and 





. So write for them now. 
Dept. 998, 


fact is our finest 
testimonial. 





If you'll send your name and address, we'll send 
you the complete story. Let us show you how 


home owners, 
camps, resorts, PAW PAW ODORLESS can save you time, 
motels, etc. This money and work at camp this year. Full details are FREE 


_ ————— BURSON LABORATORIES, 95; witiara Ct., Chicago 22, Il. 
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at least one coat of paint every 
three years. If roofs are deteriorat- 
ing, start a program of replace- 
ment, commencing with the worst. 
Deferred maintenance is_ suicide. 
When you total the net results at 
the end of the camping season, you 
should be able to say that all the 
buildings and equipment are in 
good shape, and that you can get 
into operation next year without 
any abnormal expense. When such 
is the case, you have done a good 
job as property manager of the 
camp. 

What percentage of the total bud- 
get is maintenance? That depends 
upon what is included in the budget 
as maintenance; whether or not you 
are setting aside a reasonable re- 
serve for major repairs and whether 
Or not you are depreciating your 
buildings and equipment. 

If you are not doing either of 
these things and are including ev- 
erything as maintenance, I would 
say that in a normal operation, 
where major repairs and deprecia- 
tion are separate items, 20°, of the 
total budget should be earmarked 
for maintenance. 


Developing New Camp 

In developing a new camp site, 
the first thing necessary is to have 
a good topographic map. This will 
provide a perspective of the entire 
property and will make planning 
and lay-out of buildings and facill- 
ties much simpler and more accur- 
ate. 

The next vital step is to ascertain 
if there is drinking water available 
at the location you have chosen for 
the camp; also if the terrain is suit- 
able for septic tanks. 

The third step is to plan the 
space use of the buildings. This 
should be done first on staff level 
and then with the architect. 

In planning a new camp it is 
well to focus your thoughts on the 
type of camp that can be main- 
tained efficiently at a low cost. 
Eliminate, wherever possible, sur- 
faces that need painting; also sub- 
stitute concrete for wood in such 
areas as foundations, floors, porch- 
es, etc. With the cost of labor as 
high as it is, and still going higher, 
labor-saving items are of the es- 
sence. 
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The Role of 
Pioneer Camping 


VER 200 delegates attended a 
() session on “Pioneer Camp- 
ing” led by Catherine Hammett, 
giving a good indication of the in- 
terest in this subject and the desire 
to obtain some good ideas from one 
of camping’s best resource persons 
on the topic. 

“Fun in the out-of-doors with 
the out-of-doors” is a basic concept 
te ood program of pioneer camp- 
inv, according to Miss Hammett. 
To begin pioneer camping, think in 
simple terms; think in terms of the 
child who comes to such an activ- 
ity for the first time. Use as little 
equipment as possible and live with 
the natural resources. | 

Pioneer camping is usually not 
started early enough in a camper’s 
career. We can begin by sleeping 
out near the camp site, with basic 
fire-making, cooking and tool craft. 
Emphasize equipment which camp- 
ers can make or gather from the 
surroundings. An awareness of na- 
ture and the use of directions are 
other early aims of a pioneering 
program, 

It is not always necessary to send 
campers (or leaders, for that mat- 
ter) on the trail to prepare them 
for successful out-door living. Trail 
kitchens can be set up within the 
camp site for simple overnights. On 
cook’s night off, we are also given 
the opportunity to manage for our- 
selves, and why not let this be done 
in an out-door setting . . . in small 
groups. And be sure all counselors 
are responsible for a share of this 
outdoor living. 

A camp director needs to have a 
real desire to teach youngsters to 
live in the out-of-doors. He must 
provide the simple facilities needed 
to conduct such a program. In this 
connection, it is important to bear 
in mind that tools, materials and 
equipment should be things camp- 
ers can use, rather than having all 
things done for them. 

In the hiring of counselors, re- 
member that people who like living 
out-of-doors are willing to learn the 
skills needed. 
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CAMP 


EQUIPMENT 
FURNISHINGS ¢ SUPPLIES 


glassware — dishes — cutlery — bedding 
— kitchen utensils — ranges — potato 
peeler— mixing bowls—rubber matting 
— waffle irons— coffee urns— food 


mixers — plastic ware— stock pots— 


brooms— disinfectants —insecticides 


DON sells 50,000 items for camps and other 





places where people sleep, eat, drink, play. 


| Prompt Shipment is a DON Policy! 


The DON NEWS, published 
throughout the year, will 
keep you informed as to the 
latest in time-saving, labor- 
aiding equipment for your 
camp. Send for your free 
copy. 








OUR CONTRIBUTION 
TO OUR CUSTOMERS 


During 1956 all orders over $25 
wili be shipped 
freight prepaid 
via least expensive 
way with the fol- 
lowing exceptions: 
No freight allow- 
ance oncasting 


powder, tiles and clays. If custo- 
mer specifies car- 
rier or is in a spe- 
cial hurry for deliv- 
ery, we will allow 
Railroad freight 
charges to nearest 
Railroad terminal. 


You All Know Us = 


for our service and dependability as your supplier of 
Handicraft Supplies. 
IF YOU DON'T, send for our popular 1956 Crafts Cata- 
log, today! Your orders will be given very special attention. 
Those, who didn’t attend the National Camping Convention, 
missed seeing our extremely, well accepted line of: 
e TELESCOPES e BINOCULARS 


e MICROSCOPES e COMPASSES 
e STOP WATCHES e SWIMMING EQUIPMENT 


Specify Optical Folder In Your Inquiry 


CLEVELAND CRAFTS CO. 


































4705 Euclid Avenue e Cleveland 3, Ohio 
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Building Fund Progress Report by Rey E. Base 


Building Project Director 







Region & 

Region & Amount of Section Treas. Percentage Number of 
Regions and Sections Section Quotas Subscriptions Contributions Totals of Quotas Subscriptions 
REGION | $ 6610.00 $ 7988.60 $ 1000.00 $ SOS8S8.60 136% lS] 
New England $ 6610.00 $ 7988.60 ¥ 1000.00 § SOXS.60) 1365 15] 
REGION I] 14850.00 1049250 2055.00 13147.50 SS % 262 
Capitol 810.00 422.00 200.00 622.00 77° 23 
Central Penna 310.00 20.00 50.00 70.00 23% 3 
Delaware 210.00 100.00 0.00 100.00 50% | 
Eastern Penna. 2390.00 500.00 200.00 700.00 30% 16 
Maryland 380.00 140.00 150.00 290.00 50% 7 
New Jersey 710.00 657.00 315.00 97 2.00 137% 23 
New York 6040.00 7295.00 1200.00 8495.00 140% 121 
Upstate New York 1480.00 465.00 10.00 505.00 34% 12 
Virginia 710.00 107.00 0.00 107.00 ke § 
West Virginia 250.00 142.00 0.00 142.00 7) lS 
Western Penna. 1360.00 644.50 500.00 1144.50 90% 35 















Recion II] 7310.00 3726.50 2600.00 6326.50 R7 % 109 








(entral Ohio 400.00 60.00 200.00 260.00 65% 5 
Indiana 1300.00 1405.00 700.00 2105.00 162% 36 
Kentucky 390.00 91.50 100.00 191.50) 19% 1] 
Lake Erie 1570.00 383.00 200.00 585.00 379, 19 
Michigan 3120.00 1620.00 1000.00 2620.00 Q4% 30) 






Ohio Valley 530.00 165.00 100.00 265.00 50% 














Recion IV 4140.00 1905.89 350.00 2255.89 55° 53 
Florida 750.00 35.00 0.00 35.00 5% 2 
Gulf Coast 540.00 30.00 25.00 55.00 lO” | 
Southeastern 1520.00 1317.00 100.00 1417.00 Q3% 4 
Tennessee Valley $30.00 400.89 125.00 985.89 71% 19 
Tri-State 500.00 63.00 100.00 163.00) 33° { 










REGION V 12140.00 14713.00 1700.00 19413.80 160% 338 











Central Illinois 0.00 150.00 0.00 150.00 ? 
Chicago 3530.00 5551.00 1000.00 6551.00 IR5% 109 
lowa 1060.00 561.00 150.0) 711.00 67 3] 
Minnesota 2230.00 1190.00 1000.00 2190.00 WS % 53 
Missouri Valley 1500.00 282. 80 500.00 782 80 52% 32 
Nebraska 450.00 10.00 50.00 60.00) 13% ? 
St. Louis 1480.00 2615.00 1000.00 3615.00 244% 53 
Wisconsin LSS0.00 4354.00 1000.00 9354.00 283 J 50 










KEGION VI 2690.00 1561.00 550.00 ANILOO Ri) 











{ 
Colorado 620.00 755.00 100.00 855.00 138% S 
Oklahoma 1I80.00 89.00 100.00 189.00) 10% 7 
Southeast Texas 630.00 10.00 100.00 110.00 17% 2 
Southwest Texas 060.00) 707.00 250.00 957.00 100% 48 




















Recion VII 66.40.00 1443.00 1015.00 2458.00 a 71 
Calif. Cent Valley 400.00 20.00 OOO 20.00 5% 2? 
( oronado 270.00 132.50 200.00 332.50 123% Q 
Hawaii 150.00 0.00 0.00 0.00 () () 
Inland Empire 260.00 110.00 25 0) 135.00 522% 3 
Northern Calif. 1200.00 100.00 140.00 240.00 20% 7 
Oregon S40.00 353.00 150.00 503.00 60% 13 
San Diego 250.00 22.50) 0.00 22.50) Q% 

Southern Calif. 2710.00 585.00 S00. 00 LOS&5_00 10% 34 
Western Washington 560.00 20.00 0.00 20.00 1% I 
Wasatch 0.00 100.00 OM 100.00 










DrrEcT SUBSCRIPTIONS 0.00 472.34 172.34 


NJ 







TOTALS $54380.00 $42303.63 $12870.00 $55173.63 1056 





SPECIAL CONTRIBUTION ** RitEy MEMoRIAL ASSOCIATION 5000.00 1 











GRAND TOTAL $60173.63 1057 
GoaAL ** Revisep BuDGET $70000.00 2000 
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THE accompanying progress report, 
comparative standings and list of new 
subscribers speak for themselves. You 
will note that the Section Treasury Con- 
tributions have been added to the indi- 
vidual, or camp, subscriptions and ap- 
pled toward Sections’ quotas. This has 
been done to stimulate activity among the 
that 
their quotas and to encourage the othe 


Sections have not as vet reached 
Sections to strive even harder in 
petitive way. 

The total amount of subscriptions to 
the project, as of March 13, amounted to 
$60,173.63. This includes the $5, 
OOO special purpose contribution from the 


a Com 


figure 


Riley Memorial Association. The num 
ber of separate subscriptions has in- 
creased to 1057 which represents about 
one member out of every five 

The interest of the one share, or frac- 
tional share, subscribers has increased 
tremendously. The last $2,000 subscribed 
come from approximately 200 persons 


which shows an average of $10 per sub- 
scription, We hav 
at least another 1,000 members 
this 


campaign 


reason to believe that 
there are 
will want to have a share in 
great project. Therefore, the 
is to be kept open while the building op- 


who 


erations are in progress 

The moving of the national offices into 
the NEW HOME is planned for June 
The dedication of the NEW HOME 
AND LIBRARY is set for time 


in October. 


Some 


not made contribu- 


want to 


have 
but 
undertaking 


If you your 
tion as yet 


this 


participate in 


worthy you are most 


earnestly urged to get in your subscrip- 
tion without delay. 


Additional Subscribers to Building Fund not 


The Ben Paul 
Foundation 

(amp Berkshire 

Camp Birch Knoll 


Brasley 


( hicago 


Camp Agawam 

\lamo Branch YMCA 
Jeanne Bassett 
Constance L. 


Spencer 
sel] 


Boone LP Gas Service \line G. Epsteen Holliday Hills Day Camp 
Mrs. David Bulkey louise M. Fargher B. J. Howard Co., Inc. 
Lawrence Cavendish (amp Fernwood in the Erling V. Jensen 

Camp Chibiabos, Inc. Berkshires Rose T. Jensen 


Camp Chingachgook 

Jetty H. Collins 

Edith G. DeAngelis 
Massachusetts, 


fresh 


Diocese of 
Camp Dennen 

Dyruce Lake Association 

Mrs. David L. Ealy & N.C 
Mrs. B. W. Riggs 
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Elkhart Girl Scout 
Council, 


Harriet Englerth 


Elizabeth Flinchbaugh 
Air Assoc. of 
St. John’s, Inc. 
Mary L. 
(amp Greenbrier 
Vergie R. Haines 
Hardin 
Steve Harrick 





Comparative Standings as of March 14, 1956 


! Sratus or ReGiIons Towarp ACHIEV! 
MENT OF ASSIGNED QUOTAS 
First: Region V 160% 
Second : Region | 136% 
Third: Region I] 88% 
Fourth: Region II] 87% 
Fifth: Region VI 80% 
Sixth: Region IV 55% 
Seventh: Region Vil 37 % 


On BASIS oO} 
\IEMBERSHIP 


Il. STaAtuS Or REGIONS 
PARTICIPATION OI] 
PERCENTWISE 


First: Region \ 28% 
Second: Region V1 24% 
Third: Region | 23% 
Fourth: Region I] 1IS% 
Fifth: Region II] 15% 
Sixth: Region I\ 13% 
Seventh: Region VII 11% 


REGIONS On Basis Ol 


SUBSCRIBERS 


Il]. STATUS OF 
NUMBER Of 


With Tora 
First: Region \ 32% 
Second: Region [] 25% 
Third: Region | 14% 
Fourth: Region IT] 1O% 
Fifth: Region VII 7 Te 
Sixth: Region V1 6% 
Seventh: Region IV 5% 


IN STANDING OI 
ASSIGNED (QUOTAS 


IV. LeEapING SECTIONS 


\CHIEVEMENT OF 


Kirst: Wisconsin 283 % 
Second: St. Louis 244% 
Third: Chicago 1Ik5% 


LOYALTY SHAREHOLDERS 


(Contributions and pledges of $200 to $500) 


Dr. Kate Pelham Newcomb 


ONE HUNDRED CLUB SHAREHOLDERS 


(Contributions and pledges of $100 to $200) 


Boys’ Club ot 
Pittsburgh, Inc 


\. W. G. 


Camp Dudley 


OTHER SUBSCRIBERS 
(Up to $100) 


Ellen Harvey 
James A. 


Boys Club 


Hess 
(Carol Halliday 


Inc. 
England 


Russell F. Knapp 
Arne E. Larson 
Gault 
Etta Mount 
Helen 
Mrs. 


James 


~ 


Robert 


PERCENTWISE 


Hedwig and Eric Craven 


DeWar. Inc 


Highland Hobby Shop 


Lannon Fields Farm 
Nate & Mim Levine 
Memorial: 


Jennie F. Purvin 


Snaddon 


Fourth: Indiana 162% 
Kitth: New York 140% 
Sixth: Colorado 13a 
Seventh: New Jersey 137% 
Kighth: New England 136% 
Ninth: Coronado 123 % 
Tenth: Southwest Texas LOO% 


BASIS OF 
PERCENTWISI 


V. LEADING SECTIONS ON 


NUMBER OF SUBSCRIBERS 


WitH Section MEMBERSHIP 
First: West Virginia 52% 
Second: Southwest Texas 50% 
Third: St. Louis 36% 
Fourth: New Jersey 32% 
Fifth: Chicago 31% 
Sixth: Coronado 29% 
Seventh: Iowa 29% 
K:ghth: Kentucky 28% 
Ninth: Capitol 28% 
Tenth: Indiana 28% 


SECTIONS IN Toral 
SUBSCRIPTIONS 


VI. LEADING 
\MOI NT Of} 


New England SS98S8.60) 


New York 8495.00 
Chicago 6551.00 
Wisconsin 5354.00 
St. Louis 3615.00 


VII. LEADING SeEcTIONS IN NUMBER OF 
SUBSCRIBERS 
New England : 
New York 12] 
(Chicago 109 
St. Louis 53 
\Minnesota 53 
Wisconsin 50 


included in previous issues 


Paul E. Hammond 
Marjorie Leonard 
Red Raider Camp 


Waya-Awi 


Josephine Chrenko 
Ada Hicks 
Ethel F. Bebb 
Dorothy Brown 
Mary Farnum 
Lillian R. Marshall 
\l Wyman Memorial: 
Luella B. Saymen 
David F. Crossen 
Irma Friede 
Stupp Bros. Bridge & 
Iron Co. Foundation 
Nelson Cunliff 
Arthur A. Blumeyer 
Father Louis Meyer 
Gene Altman 





(Advertisement) 
Camp Management News 





New 7 Dread Disease 
Benefit 


“This is really news—a ‘first’— 
in the history of the camping indus- 
try,” enthusiastically exclaimed Ed- 
ward A. Kenney, a member of the 
American Camping Association. 
“Not only Polio, but also Cerebro- 
spinal Meningitis, Tetanus, Scarlet 
Fever, Diphtheria, Smallpox and 
Tularemia now are generously cov- 
ered to special limits by the latest in 
Campers’ Medical Expense Poli- 
cies. 


ONE “BIG ONE’’ HURTS 


“It takes only one of these savage 
dread diseases to strike down a 
youngster, or a staff member. Just 
one of these diseases can mean the 
difference between profit and loss 
for an entire season. But now,” 
smiled Mr. Kenney, “the camp 
director is able to arrange for the 
best medical care, with no worry 
about who will pay the bills.” 


Immunization Isn't Foolproof 


Even today, with improved meth- 
ods of diagnosis and “wonder 
drugs,” immunization is not always 
foolproof. If vaccines fail to “take” 
or a series of shots is incomplete, or 
the effectiveness of an _ injection 
wears off, a person unknowingly 
may be vulnerable. And in the case 
of Tularemia (Rabbit Fever), there 
is no known advance immunization 
against the disease. 


Write for Free Particulars 


“Pll be happy to send you full de- 
tails of Educators Mutual’s Medical 
Expense Plans which pay benefits 
for accidents, sickness, accidental 
death and dismemberment. I'll also 
tell you about the Company’s Tul- 
tion Refund Insurance Plans and 
send you free—with no obligation 
whatsoever— a series of Child 
Psychology Folders for your coun- 
selors. Write to me, Edward A. 
Kenney, 14 S. Wycombe Ave., 
Lansdowne |, Pa.’ 

Mr. Kenney is Special Risk Man- 
ager, representing Educators Mutual 
Insurance Co., of Lancaster, Pa 
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Camp Week starter for almost any 
large city should be a Mayor's pro- 
clamation. Pictured here is the 1955 
proclamation being signed by May- 
or Raymond R. Tucker of St. Lou- 


how you can promote 


(merican 


MERICAN Camp Week is 
A again May I-7 this year. In an 
effort to help both individuals and 
Sections formulate ideas to publi- 
cize camping during this. week, 
Camping Magazine has gleaned the 
following ideas from various ACA 
Sections. 

All have been put to use in the 
past, or will be used this year. Some 
require more time to arrange than 
others, but we hope all will inspire 
other Sections to promote “Better 
Camping for All” to all their neigh- 
bors. 


Exhibits—Use both indoors 
and outdoors 

Eastern Pennsylvania Section set 
up a campcraft DISPLAY in its main 
city plaza and introduced it at the 
time of the Mayor's Camp Week 
proclamation. 

Wisconsin Section has been very 
successful in having those stores 
selling boys’ or girls’ clothing or 
camping equipment devote entire 
WINDOWS to Camp Week, Northern 
California Section will this year dis- 
play their Directory of Member 
Camps, with a large MAP showing 
the location of ACA member 
camps. 

Store window displays have also 
been arranged by the Missouri Val- 


: ll . 


is. Looking on are: LeRoy Cong- 
don, St, Louis Section President; 
Mrs. Ruth Warren Becker, director 
of Camp O-Tahn-Agon, and Gene 
Altman, former ACA _ treasurer. 


‘amp Week 


ley, Chicago, New York and Ne- 
braska Sections. 

Public LIBRARIES are a_ good 
source for indoor displays. The ef- 
fective set-up by the Junior Cham- 
ber of Commerce of Chelsea, Mich., 
would be easy to apply in many 
other cities. 

Under the direction of Jack Win- 
ans, Secretary of the Chamber, all 
camps in the area were invited to 
send in pictures, booklets, and other 
illustrative material about their fa- 
cilities. These were made into an 
exhibition consisting of several PAN- 
ELS on which materials were dis- 
played, which, in turn, were placed 
on a rustic rack. The rack, inci- 
dentally, was made by a member 
of the local Boy Scouts. 

Some of the materials presented 
were: Statistical information on 
camping in the United States, Mich- 
igan and the Chelsea area, a map 
of the area showing the location of 
each camp, descriptive excerpts 
from camping literature on such 
topics as “Why Have a Camp,” 
“What is Camping,” “What are the 
Objectives of Camping,” and PHO- 
rOGRAPHS from area camps show- 
ing local children. 

Copies of ACA’s publication, 
“Which Camp for your Child,” were 
distributed free to parents. 


Camping Magazine, April, 1956 














Newspaper, Radio and 
TV Coverage 

Wisconsin Section wrote to many 
NEWSPAPERS throughout the State, 
and also to a camp director in each 
paper’s city. The letters told the 
editor about Camp Week and 
asked directors to send a story to 
the newspaper telling the story of 
the individual camp. 

According to reports, about 100 
letters were sent out and it is known 
for sure that about 30 stories re- 
sulted. 

Central Ohio Section arranged a 
five-month series of WEEKLY half- 
hour television programs called 
“Summer Time.” Purpose of the 
program was to encourage camp- 
ing, both organized as well as indi- 
vidual and family. Programs ran 
from May through September and 
the Section reports a lot of response 
from the public. 

Missouri Valley Section has 
found newspaper coverage most ef- 
fective if it prepares material around 
some SPECIAL THEME, such as the 
Mayor’s proclamation, or a week 
of winter camping. For TV, the 
Section has used PANEL DISCUSSIONS 
involving persons of recognized ex- 
perience, with pertinent film clips. 

Wisconsin Section has, for many 
years, had members appear on a 
day-time WOMEN’S RADIO PROGRAM, 
known as “What’s New in Milwau- 
kee.” They used experienced people 
from the Section to talk about some 
specific phase of camping. As exam- 
ples, Elmer Ott once discussed 
council camps, Ray Bassett spoke 
on Standards and national forestry 
camps, and Edith Cantwell outlined 
a picture of private camping. 

Wisconsin has also been success- 
ful with coverage via_ television. 
They have arranged programs 
showing, with narration, three dif- 
ferent types of camps—church, Boy 
Scout and private. 


Other Good Bets 

Schedule Leadership Training 
WoRKSHOP during Camp Week— 
Missouri Valley Section. 

Conduct a CONTEST promoted by 
the local paper, on “Why I Want 
to go to Camp.” Winners are eligi- 
ble for free camping periods—Ne- 
braska Section. 

Release - helium-filled BALLOONS 
with messages about Camp Week. 
Good for newspaper and TV pub- 
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licity too—Boys’ Clubs idea. 

Set up SPEAKERS’ bureau—to 
serve interested club groups as a 
program resource during Camp 
Week. (Should be planned well in 
advance, for scheduling by interes- 
ted groups.)—Missouri Valley and 
Lake Erie Sections. 

Large Camp Week BANNERS—- 
Strung outside agency buildings— 
Nebraska Section. 

Encourage camps to hold REUN- 
IONS for campers and parents dur- 
ing Camp Week—AMissouri Valley 
Section. 





Low Priced 


136° 


Sturdy — Tough — Heavy Gauge 


Plus $10. 
Pack. Charge 


12 Foot 
Wt. 90 Ibs. 
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FELT SOUVENIR PENNANTS 
BASEBALL JACKETS 
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—— TEE SHIRTS — SWEAT SHIRTS 
PoLo SHIRTS — GYM SHORTS 
ZIPPER SWEAT SHIRTS — SPORT JACKETS 
FELT EMBLEMS — ARM BANDS — BADGES 
BASEBALL CAPS — CREW Hats — BEANIES — ToOyYOS 
| BE SURE TO GET OUR BIG FREE BONUS OFFER 
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ror FREE CATALOG 
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JOE, IT CAN'T 
THE STOVE SPREAD - I 
the 5 ON FIRE! PAINTED 
FIRE BARRIER — WITH HALT! 
paint 


Fire absolutely will not spread on a surface 


coated with HALT The Fire Barrier Paint! 
















INTERIOR EXTERIOR 
For brochwre Flat Wall Paint House Paint 
ele page ro Semi-Gloss Clear Varnish 
aaa for Enamel Shingle Stain 
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; 


Paint iy Sahety Dain Specialists 


CONVOY DIVISION - KELLEY - MAHORNEY CO. 
1445 S. 15th St., Louisville, Ky. 
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NEWS FOR CAMP LEADERS 





ACA Announces Campcraft Courses 


JUNE, 1956 may well mark a 
new beginning in the American 
Camping Association’s services to 
members. No camp director needs 
to be convinced that education of 
leadership is one of his largest, 
ever-present problems. For several 
years the Leadership Committee of 
the ACA has been looking forward 
to the day when this announcement 
would be possible. 

From June 10 to June 16, 1956, 
at Camp Riley, Bradford Woods, 
Indiana, the ACA will conduct its 
first course in Campcraft to certify 
counselors in the art of living out- 
of-doors. Enrollment will be lim- 
ited to 40 young men and women 
who are at least 19 years of age, 
have finished at least one year of 
college, and have had previous 
camp experience. The fee for the 
week will be $35.00. 

This is the first effort on a na- 
tional basis to certify leadership in 
an area other than aquatics. The 
ACA views this as a forerunner of 
similar projects carried on in many 
sections of the country. This sum- 
mer the training will be of a gen- 
eral nature. However, as the project 
grows there are plans to certify 
counselors on three levels of skill: 

1. General (this summer’s pro- 
gram skills listed below. ) 

2. Skills needed for the more 
specialized training of trip counse- 
lors. 

3. Specialist training needed to 


plan and carry out a full pioneer- 
ing and campcraft program. 

This summer’s program will in- 
clude intensive training in the fol- 
lowing areas: trips, gear and shel- 
ters, nature and conservation, maps 
and compass, knotcraft, toolcraft, 
firecraft, food, health and safety. 

Certification by ACA will be 
awarded on beginner and advanced 
levels. 


Multiple Membership 
Proposal Explained 

In May, ACA members will be 
asked to vote upon the multiple 
membership proposal as announced 
in the March issue of CAMPING 
MAGAZINE. In view of the impor- 
tance of this proposal, it is summar- 
ized in this issue along with a num- 
ber of questions which you may 
very well ask as you study it: 

Briefly, the proposal applies to 
agencies, Organizations, corpora- 
tions and individuals operating 
three or more camps. The first 
camp membership will be based on 
the total gross income of all camps 
involved, using the regular dues 
categories. 

For each additional resident 
camp of 14 or more days duration, 
the dues will be $6.00, for camps 
of less than 14 days duration, the 
dues will be $3.00, and for each 
additional day camp of 14 or more 
days duration, dues will be $3.00. 





Campcraft School to: 
Miss 
Mrs. 
Mr. 
Present address 
Name of camp 


Director 


Director’s address 





Request for Additional Information 


Please send additional information and application blank for 


Please mail this to ACA HEADQUARTERS, BRADFORD WOODS, MARTINSVILLE, IND. 


Age 
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Don’t be shy. Invite your staff to 
become members of ACA. 


For operators of a number of 
day camps, each of which operates 
for less than 14 days, one member- 
ship will cover all camps. Dues will 
be based on the total gross income 
of the various camps, using regular 
dues schedule, plus $1.00 for each 
camp involved. 

Will this benefit my organization? 

Yes, if you operate three or more 
camps. The saving may be large; it 
may be negligible, depending upon 
the number of camps and gross in- 
come of each. Compare multiple 
membership dues with dues under 
the regular categories. Consult your 
Section Membership Chairman or 
write to the national office if you 
need help in this regard. 

Will the proposal be obligatory? 

No. It is entirely optional, in- 
tended to help organizations having 
difficulty in justifying the payment 
of dues for each of their camps. 
Will it be complicated? 

Yes, a bit, but the plan has been 
made as simple as possible. The 
National Membership Committee 
does not anticipate many problems 
once the “machinery is set in mo- 
tion.” 

Will it serve to strengthen ACA? 

Yes, assuming that in numbers 
there is strength. It will mean an 
increase in total number of mem- 
bers—more people a part of ACA 
—a resulting increase in_ public 
awareness of ACA and its objec- 
tives—and more help from ACA to 
participating members. 
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How will this relate to standards? 

Each camp involved in the first 
part of the proposal will be visited 
by the Section Standards Commit- 
tee. For short-term day camps, an 
understanding will have to be 
reached between the organization 
and the Standards Committee. 
Should I vote in favor of this pro- 
posal? 

This is your decision. The pro- 
posal has been approved by the 
Council ef Delegates for presenta- 
tion to the membership. 


Courses Listed for 
Leadership Training 

Several courses in_ leadership 
training, both before and during the 
summer, have come to our atten- 
tion. These are noted briefly for 
camp directors’ use for better train- 
ing of staff. | 


TRIP AND CAMPCRAFT COUNSELORS 

CONFERENCE 

Date: June 16-23 

Place: Blazing Trail, Denmark, 
Maine. 

Content: Training of both new and 
experienced Campcraft and Trip 
leaders. Covers axemanship, 
campsites, canoe and mountain 
trips, compass and maps, cook- 
ing and baking, fires, first aid, 
fishing and fly tieing, forestry and 
sanitation. 

Fee: $50.00. 

Contact: Eugenia Parker, Denmark, 
Maine. 


NATURE INSTITUTE 

Date: June 9-14 

Place: Gay Valley Camp, Brevard, 
m. €. 

Content: Teaching methods as well 
as basic knowledge for a nature 
program. Learning how to con- 
duct field trips with different age 
groups; how to correlate the na- 
ture program with other related 
camp activities such as hikes and 
camping out, and how to interest 
campers in the out-of-doors. 

Fee: $30.00. 

Contact: Mary W. Gwynn, Gay 
Valley, Brevard, N. C. 


NATIONAL CAMP COUNSELOR 

TRAINING COURSE 

Date: June 20-30 

Place: National Camp, Matamoras, 
Pa. 
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For Nuisance Insect Control 
in Camps 


TIFA has been used successfully for more than 
11 years in community fly and mosquito program 


TIFA insecticidal tog gets a kill where other 


methods fail! That's why hundreds of mod- 


ern camps depend upon it 


premises of flies, gnats, mosquitoes and all 


insects. TIFA was first in the field and con 


clusive tests have proved it best! 


Write tor full intormation now, and be ready { 


to keep your campers happy, well, and on 


your rolls the entire season. 


TPA 





. to rid their 
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TODD INSECTICIDAL FOG APPLICATOR 


Carrying Underwriters’ Listing Seal 


Write for circular and list of dealers. 


PRODUCTS DIVISION 


TODD SHIPYARDS CORPORATION 


Headquarters: Columbia & Halleck Streets, Brooklyn 31, N. Y. 
Plant: Green’s Bayou, Houston 15, Texas 
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The pleasures of canoeing are part of 
every camping activity . . . and canoe- 
ing becomes all fun—no work with 
Grumman Aluminum Canoes. 


Examine these important features: Grumman 
Aluminum Canoes do not require frequent or 
periodic painting—they are practically 
puncture proof and resist accidental or careless 
abuse by inexperienced canoeists—they are al- 
most impossible to upset and cannot sink— 
and they are lightweight for easy portaging and 
beaching. Combined with Grumman aircraft 
construction, solid keels and gunwales, under- 
water flush riveting, and the world’s finest 
hydrodynamic design—you have the foremost 
canoe on America’s waterways. 





METAL BOAT COMPANY 


7346 South St. 





ALL OUT FOR FUN... GO 


67+ 





Grumman Aluminum Canoes are the leading 
choice of campers and camp owners alike. 


Grumman Aluminum Canoes include 13 foot 
to 20 foot double enders and 17 foot and 19 
foot square end canoes—equipped for paddling, 
rowing, sailing, or outboard motors. 


Other Grumman boats for camp use are ilustraled 
and described in the Grumman Boat Catalog. 


Nationally approved for Boy Scouts and Girl Scouts. 


Send for FREE DC Boat Catalog CD Canoe Catalog 
—) Name of Nearest Dealer. 


‘ay RUMMAN AIRCRAFT EN NEERIN 


Marathon, N. Y. 
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New Kinds 
of HANDICRAFT 
for CAMPERS 


Awaken new interest in handi- 
craft with the unusual projects 
developed and tested by our ex- 
and craft di- 


perienced artists 


rectors. 


For years Camp Directors and 
Handicraft Counselors have 
looked to us for unique and 
practical materials and ideas, as 
well as for the quick service 
that means so much during the 


camp season. 


Write FREE new 
project-sheets, samples, and full 
information about our widely 


varied lines. 


today for 


THE HANDCRAFTERS 


63C Brown St. Waupun, Wisconsin 




















Clogged Drains? 





Out- 


Saves on 
side Help 


Saves Torn-up 
Plumbing 


HYDRAULIC WATER RAM 


(Can pay for itself in one application) 


Enjoy 30 Day FREE TRIAL! | 


1. No chemicals, no snakes, no electric 
cables, no pushing through, no costly || 
excavations or pipe replacements. | 

2. Uses IMPACT—a basic scientific princi- 
ple of POSITIVE HYDRAULIC POWER. 

3. Works perfectly on clogged toilets, 
sinks, sewers etc. Services up to 6” 
pipe. 

4. Thousands used in apartment, houses, 
institutions, Government agencies, 
schools and camps. 

5. Prove it to yourself! We accept orders 
subject to 30 days trial. 


Write for Free Details 
HYDRAULIC MANUFACTURING 
COMPANY 
614 West Taft Avenue 

Bridgeport 4, Connecticut | 


| 








Content: Emphasis on _ outdoor 
cooking, shelter construction, 
woodcraft, nature activities, trail 
camping, exploration trips. De- 
signed for counselors and lead- 
ers who will be responsible for 
pioneer, overnight and primitive 
camping in private and organiza- 
tional camps. 

Contact: Dr. Lloyd B. Sharp, Out- 
door Education Assn., Inc., 369 
Lexington Ave., New York 17. 

OUTDOOR EDUCATION WORKSHOP 

(of Michigan State Univ. ) 

Date: August 6-24 

Place: W. K. Kellogg Gull Lake 
Biological Station, Hickory Cor- 
ners, Mich. 

Content: Emphasis on school camp- 
ing, with particular reference to 
the program under way in Michi- 
gan. Participants will work on 
their own school and commu- 
nity problems related to outdoor 
education, conservation and 
school camping. Field activities 
involving public recreation areas, 
camps, forests, farms and sanc- 
tuaries. Five term credits. 

Fee: $108.00 

Contact: Dr. Julian W. Smith, Col- 
lese of Education, Michigan 
State Univ., East Lansing, Mich. 

NATURE WorksHop of The Morton 

Arboretum 

Date: Two sessions — May 13-19, 
June 24-30. 

Place: The 
Lisle, Ill. 

Content: Understanding the life of 
the fields, forests, waters; acquir- 
ing, developing, trying out ideas 
for enriching the nature experi- 
ences of others; participation and 
first-hand experience. 

Fee: $40.00 

Contact: Mrs. Verne Jones, Regis- 
trar, Thornhill Bldg., The Morton 
Arboretum, Lisle, Il. 

NeW JERSEY STATE SCHOOL 

OF CONSERVATION Courses 

Dates: Four 10-day sessions, begin- 
ning June 2. 

Place: Branchville, N. J. 

Content: Each 10-day session cov- 
ers different subjects to help 
teachers integrate conservation, 
camping and outdoor education 
into class programs. 

Fee: $55.00 for each session. 

Contact: New Jersey State School 
of Conservation, Upper Mont- 
clair, N. J. 


Morton Arboretum. 


Student Tours Arranged 


for Teen-age Campers 

Camp Directors, who are often 
faced with the problem of what 
type of program to offer their teen- 
age campers, may be interested in 
co-sponsoring with “SITA” a sum- 
mer tour for these youngsters. 

SITA World Travel, Inc., has 
been in operation since 1933 or- 
ganizing and conducting student 
tours either as camping or non- 
camping trips. They are now equip- 
ped to work jointly with camps in 
taking campers on trips throughout 
the country, Canada and Mexico. 

Details on how your camp op- 
eration may fit in with these facili- 
ties may be had by contacting SITA 
World Travel, Inc., 545 Fifth Ave., 
New York 17, N. Y. 


Indiana Univ. Offers 
Graduate Internships 

Recent women college graduates, 
who are going to camp this year, 
will be interested in the opportunity 
offered at Indiana University for 
graduate study. 

Graduate Internships in Student 
Personnel offer the opportunity for 
professional experience in guidance 
under the direction of staff trained 
in the personnel field. Graduate 
study may be pursued with a major 
in Personnel and Guidance, or in 
Education, Psychology, Recreation, 
Sociology, and other fields. 

Stipends which cover room, 
board, and basic fees are granted 
for a half-time appointment in the 
Women’s Residence Halls. In addi- 
tion to the personnel responsibilities 
in the halls, counselors carry on a 
part-time academic program limited 
to a maximum of 10 hours each 
semester. 

Full information concerning these 
internships may be had by contact- 
ing, Helen Whiteside, Women’s 
Residence Halls, Pine Hall, Indiana 
Univ., Bloomington, Ind. 


Craft Booklet 


Available 

Camp Directors and craft coun- 
selors are invited to receive free the 
monthly bulletin “Chit-Chat” pub- 
lished by Craft Service, 337 Uni- 
versity Ave., Rochester 7, N. Y. 
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A typical issue includes editorial | 
comment on the craft trends, an- 


+. ™ 
nouncements of trade shows, and | sto Pe S ' iD 0 . n gq aq c c . de nts 
ow item ' available in the | Bt a opt te Aarts 28 
new items now avaliable 1 e 3 ere j ii ; ™ BRUSH ON Onvoy 


more popular crafts. Each volume 
also features a full page of instruc- | 
tions On some project such as lin- | 
oleum printing, a bun basket or a | 
metal bracelet. 


* Always ‘‘safe passage’’ 


on oilvoy SKID PROOF ENAMEL 


ne rai Of 


- oof >. * 
—_- swimming pools 


SAFETY | & diving boards 
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Sections Report | 


REGION Il 

New York Section sponsored an 
all-day conference in March de- 
voted to the topic “Health in 
Camp.” Outstanding among the 
speakers and discussion leaders | 
were Dr. Leona Baumgartner, Com- | a = wis 
missioner of Health of New York | : be = ~ boats & eet ing 
City, and Dr. Milton I. Levine, | ate? — Spray - Roll OW ~ Rah Convoy! 
author, teacher and pediatrician. An inexpensive way to correct an old prob- 

Small group meetings were held lem. Costs less than 7c per square foot. 
on six important topics pertaining Convoy contains abrasive and has amazing 
to health in camp. Covered were resistance to wear. Worn spots may be 
such areas as nutrition, infirmary, “touched up” with a brush. Seven colors — 
health insurance, pre-camp physical | yellow, green, tile red, It. gray, dk. gray, 


eer | : white and black. 
examinations, health and safety in 


camp and out, and others. | CONVOY DIVISION - KELLEY - MAHORNEY CO. 


May 4 and 5 have been set as | Sakety Dain Specialiata 1445 S. 15th St., Louisville, Ky. 
the dates for the Section’s Second | 
Annual Camping Fair, to be held 


‘e again at S ise Lake Camp, | , 
Cold Spring, NY. | GAMPERS’ fersonatzed PLAYHATS 


Your Camp Name Embroidered on Every Hat 


The MAGNOLIA — A jaunty, nicely 

tailored crew hat of fine quality 

twill. Red-white, navy-white, forest 

vreen-white; also solid red, navy, 
. green, white, pale blue denim. 


ee The ADMIRAL — Popular model 
visor cap in twill. Solid red, navy, ‘ 
green, white, pale blue denim. Solid 
colors only. 




















Echoes of Detroit were heard at 
the New Jersey Section March | 
meeting as members enjoyed a | 
Cracker Barrel Session of sharing | 
learnings and fun gleaned from the 
National Convention. 

Dinner preceded the meeting 
which was held at the Diocesan 
House in Newark. 





Sizes: small, medium, large. 


’ 
For campers “fun in the sun” Use 
as Official hat or place in camp 
store. For boys and girls. Price to 
camps: $10.80 per doz. Send for 
sample (enclose 50c for handling) 














Admiral 


The PLAYHATS CO., Box 68, Revere 51, Mass. 


Address—July and August: 293 Commercial St. Provincetown, Mass. 


With camping legislation impend- 
ing in the state of Pennsylvania, the 
Western Pennsylvania Section de- 
voted its March meeting to discuss- 
ing what should be included in laws 
that affect organized camping. 

Workshops were held on proper 
legislation related to health and san- 
itation, camp site equipment and 
safety, personnel, administration 
and program. 








PERMA-FLOAT Flutterboards 


Tough, strong, clean, and odorless, this 
new Flutterboard employs an amazing new 
foam plastic material, constructed of millions 
, Of tiny non-connected air cells so that a 
Fsmall block of the material, 12” x 24” x 2” 
will support a person of 175 Ibs. average 
weight in the water. 


PERMA-FLOAT will never rot or mildew. 
it provides permanent safety with no 
maintenance whatsoever. Encased in its 
beautiful plastic fabric cover, it is also 
an adornment to any pool. 












| 

The Fourth Annual Camping | 
Conference sponsored by the West 
Virginia Section and West Virginia 
University Recreation Dept. was | yr. $4.95 
held at Jackson Mills, West Va. on 
March 9 and 10. 


Retail Price See 
Territories open for agents. 


1706 EUCLID AVENUE 


Kaysea Kr aft Boat Co. cievetann 15, oni0 
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The Camp 
Program Book 


CATHERINE HAMMETT AND 
VIRGINIA MUSSELMAN 


ame. 
1a Mary 
Rikets ate 
$5.00 


It’s Fun to Be 
a Counselor 


EMi.f H. WELCH 
This booklet will help you attract 
the best prospective counselors, 
and orient new counselors quick- 
ly to camp duties. An enthusias- 
tic account of a counselor’s sat- 
isfactions, responsibilities, and 
camper-relations, by a long-ex- 
perienced camp director. You and 
staff veterans, too, 
from this succinct review 


your will 
profit 
of basic camp values. 


$1.00; $10 per dozen. 


Administration 
of the Modern Camp 


HEDLEY S. DIMOCK, editor 


The entire spectrum of administra- 


tion in camp, from philosophy 
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For a s-m-o-o-t-h finish... 


modern 


SWIMMING 
POOL PAINT 


















It's Modern POOL-COTE — especially 
formulated for maximum color-fastness 
under constant submersion and expo- 
sure — unmatched in its smooth, hard, 
easy-to-clean finish! Made especially 
for concrete and metal swimming 
pools, in ten beautiful colors all with a 
chlorinated rubber base. Pool-Cote 
brushes on easily, dries fast and is 
guaranteed not to powder or flake. 
What's more, Pool-Cote inhibits algae 
and resists water-treatment chemicals. 


For more information on the complete 
Modern line, see your classified tele- 
phone directory for nearest distributor 
—or write us. FREE! Write today for 
color card and Catalog No. /7R. 


(modern swimming Poot co..in¢ 


One Holland Ave., White Plains, N.Y. 


Manufacturers of 
Swimming Pool Supplies Since 1935 


























Featured speaker at the Friday 
evening banquet was Reynold Carl- 
son. Rey’s topic was “Where are 
we going in Camping?” 

At the general session on Satur- 
day, Catherine Hammett spoke on 
“What’s Unique About Camping.” 


Highlights of the 1956 National 
Convention were presented at the 
March meeting of the Capitol Sec- 
tion. Members who attended the 
meeting reported on the business 
conducted, various programs, work- 
shops, skill groups and other new 
ideas. 

The meeting was arranged and 
chaired by Josephine Kelly. 


REGION Iil 
The Spring Leadership Workshop 
of the Kentucky Section is probabiy 
just about taking place as you re- 
ceive this issue. The program, held 
April 6, 7 and 8, was designed for 
counselors, camp directors, com- 
mittee and board members. 
Catherine Hammett was the Sec- 
tion’s special guest as speaker and 
resource person for the weekend. 
Michigan Section’s Spring Meet- 
ing, an all-day affair, was held at 
the Lansing YMCA on March 17. 
The morning was devoted to 
post-convention reports and other 
business details. Following lunch- 
eon, a dietician from Michigan 
State College spoke on the prepara- 
tion of food in camp. Details were 
also given on the surplus foods pro- 
gram. The meeting closed with a 
discussion on camp buildings. 


REGION VI 

In Denver, sack lunches are solv- 
ing an attendance problem for the 
Colorado Section. Members who 
must attend during their noon hours 
or come from out of town are now 
able to attend the meetings more 
regularly and conveniently without 
extra expense or advance reserva- 
tion. A meeting place is no longer 
a problem and the sack lunches are 
made extra sociable with instant 


coffee “on the house.” 

On alternate months, during the 
Fall and Spring, members drive in 
caravans to visit various types of 
camps in the area by special invita- 
tion. These visits are proving very 
worthwhile for all concerned. 
































FOR CAMP COUNSELORS 


THE 
UNIVERSITY OF PITTSBURGH 


Offers A Course In 


Camp Counselor Training 


CAMP PITT 


UNIVERSITY RECREATION 
CENTER 


ALLISON PARK, PENNA. 


June 10 - June 30, 1956 


INSTRUCTION IN HANDICRAFTS, CAMP- 
CRAFTS, CAMP AQUATICS, NATURE REC- 
REATION, CAMP MUSIC AND DANCING, 
AND PRINCIPLES AND PHILOSOPHY OF 
CAMPING. 


WRITE TO 
DR. KARL C. H. OERMANN 


Director of Camp Pitt 
UNIVERSITY OF PITTSBURGH 
PITTSBURGH 13, PENNSYLVANIA 











STEPH EMIAW 


How Can YOU Afford 
to Take a Chance 
Again This Year? 


You NEED life saving pro- 
tection in your Camp NOW 

Prepare today betore your season 
drowning, 
etc. You 
protection 


cases ol! 


asthma, 


begins tor 
heart attack, 
can have low 
against these accidents with 


STEPHENSON MINUTEMAN 
RESUSCITATOR 


cost 





free demonstration o1 


Write for 


pamphlet C-202 


PORAT/ 





PED BANK / MEW SERTEY 
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LEATH R COMPANY 


Genuine Leather Supplies, 
Accessories for Your Camp 


Leather Craft Program 


Leather for sandals, wallets, billfolds, 
handbags, moccasins, belts. Complete 
hides and remnants. Lacing for lan- 
yards. Also instruction books for be- 
ginners through skilled leathercrafts- 
men. 
Personalized Service 
Orders shipped 1 Tecelved. 
thi 


"ALBERT PIKE LEATHER CO. 


Littleton North Carolina 














AVENARIUS 





CARBOLINEUM 


Reg. U.S. Pat. 


WOOD STAIN — 
Beautiful rustic 
brown. 


WOOD PRESERVER 


of wood exposed to 
rot. 


TERMITE STOPPER 
Repels insects 


Apply anywhere 





Adds years to life 





brus! 
needed 


1, spray or quick dip 


no pressure Over four times 


richer than creosote in wood preserving oils. 


CARBOLINEUM WOOD PRESERVING CO. 


Dept. C, MILWAUKEE 3, WIS. 








Log Cabins, 


Homes, Clubs, Lodges, 


Shops, Restaurants, Motels, etc. 


85% pre-cut and/or pre-fab, your plans 
—Or ours—light, summer, vertical—or 
heavy, year ‘round, log-on-log and verti- 


cal (patented) easily, 
cost—extremely low 
studs, rafters, plaster, 
insulation or bearing partitions required. 
Log walls of genuine Michigan White 
Cedar, lightest and most unique wood in 
N. America , “roug h, rugged and 
rustic’—or ‘“‘stre amlined,’”’ with beveled, 
paneled plank partitions. Definitely dif- 
ferent, durable and distinctive! 


quickly erected—low 
maintenance. NO 
paint, wallpaper, 


Individual and Dealer inquiries invited. 


“The Log Cabin Man" 


120 CM Delaware Ave. Buffalo 2, N. Y. 











PICTURE POST CARDS 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 


More Camps than ever know that Picture 


play a vital role in Camp 


No other medium attracts such warm 


Post Cards 


Publicity. 


personal interest. 


FOR PUBLICITY! FOR PROFIT! 


Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N.Y. 
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REGION VII 


Again for this summer season, 


the California State Department of 


Employment, under the direction of 
Mrs. Elizabeth MacGuiness, has 
joined with the Southern California 
Camping Association and the Los 
Angeles Camp Bureau to coordi- 
nate and facilitate the placement of 
summer camp staff. 

Each year, this program grows 
in quality and scope. The Depart- 
ment sends out posters announcing 
the availability of jobs through their 
office to most of the colleges in the 
State for students who might be in- 
terested in summer camp work. An- 
other poster is sent out to many of 
the schools in the area for teachers 
seeking camp employment. 

Anyone desiring either of these 
posters may write to Mrs. Elizabeth 
MacGuiness, State Department of 
Employment, 525 S. Flower St., 
los Angeles 17 or to the Los An- 
geles Camp Bureau, 729 S. Fig- 
ueroa St., Los Angeles 17. 

We are happy to announce that 
John Andreson is the new chairman 
of the Camp Bureau Committee for 
the Southern California Camping 
Association, Milton Goldberg re- 
tiring from that post. Mr. Goldberg 
has done an outstanding job in lend- 
ing leadership to this group and 
getting the Camp Bureau well or- 
ganized and on the way to being a 
permanent part of the Southern Cal- 
ifornia community. Mr. Andreson 
is a layman in the field of camping 
and is assistant to the General Man- 
ager of The Los Angeles Times- 
Mirror. 

Results of the 1955 Southern 
California (Los Angeles area) 
camping survey were presented by 
Sidney Zimbalist, a member of the 
Welfare Planning Council, Los An- 
geles Region, showing some of the 
following results: Out of 160 
camps sent questionnaires, 138 
(representing 150 different camps 
operated in the Southern California 
area) replied. This represents 86% 
of the total. 

The reports showed that over 
80,000 different children attended 
camps in 1955 which represents a 
marked increase from 1952, a rise 
of about 27%. Since 1948, 35 new 
camps have been established in 
Southern California. 

—J, Grant Gerson 








CASH’S NAMES 


WOVEN 


OR PRINTED 


CASH’S NAME TAPES protect personal 
belongings, apparel, from loss 
or mix-ups. Your name actually woven 
into fine white cambric ribbon—6 Doz. 
$2.75, 9 Doz. $3.25, 12 Doz. $3.75. Or 
printed on fine cloth tape—4 Doz. $1.00, 
8 Doz. $1.25, 12 Doz. $1.50. Other quan- 
tities on request. At notion counters 
everywhere. Write for samples. 


linens, 


Camp Directors — Ask about special 
service to camps. 


9 


S 














NAMES 
South Norwalk 18, Conn. 
MOLDS 
Rubber Plastic 


Here’s ideal craft work on an easy yet 
creative level. 


Flexible molds for upright models or flat 
molds in relief present the camp leader 
with basic material for craft programs. 


Subjects available for nature, history, 
Christmas, Thanksgiving, Easter, religious, 
or for just every day life. Catalog Free. 


Cast and paint your own art models — 
It’s fun. 


SEE YOUR LOCAL DEALER—OR WRITE FOR CATAL 


Bersteds Woblby- Craft. Que 


MONMOUTH, ILL 
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A fascinating new 
hobbycraft, based 
on the most colorful 
and versatile art medi- 
um development in years. 
SIMPLE .. . just a few 
turns of SUJI wire bring 
to life a bright array of 
beautiful wire miniatures, knick- 
knacks, party favors, ornaments, gifts. 
FUN .. . an entertaining craft activity 
for individuals or groups. 
CREATIVE . . . encourages individual 
artistic imagination and ability. 
INEXPENSIVE . . . less than 10c worth 
of materials for a simple project. 


SPECIAL CAMP OFFER: 
Introductory S UJ 1 Sample 
Kit with a generous supply 
of wire, glue, tools and in- 
structions—2S5¢. 


-y y 
iV/4a a\ 












\ 


(( 


leg 
ayant dD))) 


W rite 
48-410Von Dam St., 
Long Island City 1, N.Y. 









AND 
T 4 N T Ss CANVAS GOODS 
by POWERS 








i 3 ees 
COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. 5911 Woodland Ave. 


Philadelphia 43, Pa. 














QUANTITY DISCOUNTS 


on LEATHER SUPPLIES 














NEW Complete supplies 

Complete leather, books, 

LEATHERCBAFT tools. 60 locations 

CATALOG coast-to-coast 

andi guarantee faster 

Kandy, o | serviceatlower 
J — cost. 


Write For New Leathercraft 
Catalog No. 78. 


TANDY LEATHER CO. 


P. O. Box 791-VV 
42 


Ft. Worth, Tex. 














Brotherhood Can Start 


With the Staff 


By Hope McDermott 
Chairman, 
ACA Intercultural Committee 


IN THESE TIMES of transition, 
camps north, south, east and west 
are wrestling with camping’s con- 
tribution to making democracy 
work across racial, religious, na- 
tionality and class differences. Your 
ACA Intercultural Committee wants 
to do a real job. It needs to know 
where we are now, as far as con- 
cerns development of methods and 
techniques in the intercultural as- 
pects of camping. It can then plan 
more intelligently for the next steps 
to enable American Camping to 
play a vital role in this important 
phase of American life. 

For example, four member camps 
of the Western Pennsylvania Sec- 
tion of ACA take advantage of the 
proximity of their camp sites to im- 
prove their understanding of and 
skills in this business of brother- 
hood. 

It is becoming a tradition for 
their combined staffs representing 
different religious, racial, and na- 
tionality groups to meet together 
once a year in fellowship. An at- 
mosphere conducive to_ sharing 
common concerns is_ established. 
As they personally be come ac- 
quainted with representatives of dif- 
ferent segments of American cul- 
ture only to find them equally con- 
cerned about professional prob- 
lems, college life, the children un- 
der their care, and their relation- 
ships to others, the stage is set for 
changes in prejudiced attitudes. We 
know that as the group to which 
we belong changes its attitudes, we 
are more able to change ours as in- 
dividuals. Such growth in individ- 
ual thinking is consciously or un- 
consciously carried over into coun- 
selor-camper relationships and thus 
affects the experience of all camp- 
ers. 

Such an experience is, of course, 
looked upon by those participating 
as merely a beginning. But such a 
beginning has grown out of the be- 
lief that something more basic to 
development of true understanding 
of difference is needed to enrich the 
experience of campers and counse- 
lors. 














everything for your 


Wi 


from one ¥ resource! 


Since 1883 OCEAN POOL has 
been first choice for all 
waterfront supplies 


Send today, on camp 
stationery, for big, colorful 
FREE CATALOG No. AA 


OCEAN POOL SUPPLY CO. 


866 Sixth Avenue, New York |, N 








RIDING HORSES 
AVAILABLE FOR CAMPS 


Lifetime Business of 
Leasing and Contracting 
Riding Horses to Camps 











Contracts for 1956 Desired 







REFERENCES, RATES, INFORMATION 


LEWIS E. WALLIHAN 


Box 793 





Front Royal, Va. 























“T” SHIRTS 


for your campers 
Economically priced 
50 Sa 


per doz. " Y | 


Shorts, Camp 


Send for FREE ney 
RICHARD SMITH CORP. 


420 Tompkins Ave. Brooklyn, N. Y. 














Finest White 
Combed Yarn 





Also . . . Camp 
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Unique Contributions of Camping 





st Convention Report 





Seven unique contributions of 
camping to the growth and de- 
velopment of children were out- 
lined to camp directors by Dr. 
Frank D. Slutz, in his address 
at the closing session of ACA’s 
24th National Convention, held 
February 15-18, 1956 at De- 
troit, Mich. They are: 


|. Camp provides an oppor- 
tunity for children to be grad- 
ually and heathily divorced from 
their parents, which is essential 
to the child’s development as a 
functioning personality in_ his 
own right. 


2. Camp operates at a natural 
tempo, set up by nature itself, 
which is unlike the sophistica- 
tion and speed of so much of our 
ordinary life. 

3. Camp life, in cabin, tent or 
other small group, offers children 
a chance to learn how to live 
likeably in close proximity with 
others. Skill is needed to live 
likeably and to see how you can 
make other people comfortable. 
Camp gives an opportunity to 
learn, test and practice this abil- 
ity. 

4. Camp can provide guided 
standardization and _ still leave 
the door open to avoid standard- 
izing persons. Abilities other 
than academic are recognized in 
camp, and activities can be fitted 
to the needs and desires of in- 
dividual children. 

5. Camp provides an oppor- 
tunity for boys and girls to know 
closely fine adults beside their 
parents. 

6. Camp is a place where boys 
and girls can learn the practice 
of democracy by practicing it. 
Merely lecturing about democra- 
cy is only about as effective as 
trying to teach swimming from a 
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textbook, without ever going into 
the water. 

7. Camp provides a place to 
teach and learn spiritual values; 
an opportunity to become sensi- 
tive to what is significant in life. 

Dr. Slutz closed with this quo- 
tation, which he suggested might 
well be a guide for all camp peo- 
ple in their dealings with and 
teaching of campers: 

“As for myself, integrity; 
As for others, good will; 
As for all, the discovery of faith 
in God.” 








ACME WHOLESALERS 


suppliers of camp bunk beds, cots, 
mattresses, and bedding have moved to 


5700 Federal, Detroit 9, Mich. 








Another 
SUMMER ACTIVITIES 


Issue 
READY FOR YOU SOON 
Help your program by giving 


one to every counselor! 


Yes, another special Summer Activities 
issue of Camping Magazine will be pub- 
lished this June, full of camp-tested pro- 
gram ideas designed to aid every coun- 
selor’s summer bag-of-tricks. 


Every activity leader in your camp will 
want his own copy, handy all summer 
long, for every-day use. Order enough 
copies so each counselor can have one. 
Copies will be shipped June 1. 


Special low prices on quantity orders: 
1-10 copies, 60¢ each. 11-30 copies, 50¢ 
each. 31 or more copies, 40¢ each. Send 
orders, with remittance, BEFORE May 15th. 
Be sure to specify address to which you 
wish your copies shipped. 


Order from 


CAMPING MAGAZINE 
Plainfield, N. J. 











THIS FREE BOOK 














61 Broadway, New York 6, N. Y. 


SOLVAY PROCESS DIVISION . 
ALLIED CHEMICAL & DYE CORPORATION re 


SHOWS YOU how easy and 


economical it is to keep walks, drives, 
tennis courts, play and parking areas Clean 


and DUST FREE with SOLVAY 
soLvay/ CALCIUM CHLORIDE 


Write for Your Copy 


lied 


hemical 























Set contains: 8 enamels, 2 sifters, 1 
grid, 1 kiln with 412” diam. element, 
cord, 15 copper pieces, 14 copper fit- 
tings, gum solution, sandpaper, spat- 
ula, brush, tweezers, 2 asbestos pads, 





6” solder, instructions. $9.95 postpaid. 
Fast Shipments 


Large Selection 


SUPPLIES 


few cents 
is an excellent low cost Master Set with 
all materials to make many projects. 


SEND FOR FREE LITERATURE - 


terested persons. 80 pg. General Cat- 


Monthly “CHIT CHATS,” Le 
special bulletins. Be sure we / “Ne 
have your name. ee 


CRAFT SERVICE 


337 University Avenue 


COPPER ENAMELING 


A traditional craft of real beauty to feature 
in your program. Electricity makes it easily 


even by a beginner. Articles cost only 
earrings are 15c, etc. Illustrat- 


$9.95 postpard 


Order a set NOW for practice. 





publications are mailed to in-, 


Special Discounts 


Exclusive Projects 


Rochester 7, New York 












CERAMICS & 


COPPER ENAMELING 





Your complete source of supply for 
Kilns, Clays, Glazes, Pigments, 


Kits, Brushes, Tools, Enamels, 
Copper shapes, Spray equipment, 
Controls. 


Send 25¢ for new 


1956 MANUAL - CATALOG 


fully illustrated 
TEPPING STUDIO SUPPLY CO. 
professional staff of long experience 
3517 RIVERSIDE DR. DAYTON 5, OHIO 























Delightful basswood hinged lid boxes, size 2% x 3% x 1” 
height. Colors beautifully with any color medium. Smooth- 
ly sanded, lock corner construction. Order Box No. 20. 


lonly ..... 
2 to 35 


36 or more 30c ea. 


Postage extra. 


..40¢ ea. 
..3$¢ ea. 


— listing many attract- 
ive items oll ready for designing and decorating. % 











INDIAN CRAFT 


Send for 36 Page Illustrated Catalog 


Supplies Kits, 
for all Beads, 
Indian *s'Feathers, 
Craft Books, 
Work Leather 





GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE 
BROOKLYN 20, N. Y. 

GE 6-3287 









THIS BIG 
Illustrated Catalog of 


LEATHERCRAFT KITS, TOOLS, Etc. 


Easy-to-Make Leather Purses, Gloves, 
Belts, Billfolds, Moccasins, Other Projects. 
Finest Quality Tooling Leathers, Supplies, 
Books, etc. COMPLETE STOCK IMME- 
DIATE SHIPMENT. 


Attention METALCRAFT Hobbyists 


FREE. Catalog of Aluminum, Copper and 
Foil in Shapes and Sheets. Tools, Supplies 
and How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


J. C. LARSON CO. 820 So. Tripp Ave. 
Department 5819, Chicago 24, Ill. 
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‘Lor Your Information 


Pamphlets on Behavior Problems 
Educators Mutual Insurance Co. 

is making available to camp direc- 

tors a series of informative pam- 


phlets on behavior problems of 


campers. Written by a prominent 
child psychologist, problems such 
as Bullies, The Shy Ones and Nerv- 
ous Habits are covered in language 
simple enough to be of help to 
camp counselors. 

The first pamphlet on Bullies is 
now ready, and camp directors may 
obtain a sample copy, and form 
for ordering additional free copies 
for their counselors by checking 
item C-4601. 


Facts on Outboard Motors 
Johnson Motors is making avail- 
able to camp directors a booklet 
containing information on its 1956 
line. Called “Outboard Facts for 
1956,” it gives information on the 
size of motor needed for different 





types of craft, mechanical facts on 


starting and fuel, and descriptions 
of Johnson’s new models. 

You may have your copy by 
checking number C-4602 on Read- 
ers’ Service Coupon. 


New Models in Aluminum Boats 

Vio Holda Mfg. Co., Inc., has 
introduced its fleet of six models of 
row and outboard motor boats. 
These boats are made of all-welded 
rigidized aluminum, and weigh 
from 45 to 115 pounds. 

The inside bottom of all models 
is finished with non-skid paint to 
provide better traction, reduce 
sound and eliminate reflection of 


light. Braces, seats and oar-locks 
are all welded into position. All 
models have Styrofoam flotation 


blocks under each seat, to provide 
buoyancy. 

Pictures and prices of each of 
these models are available by writ- 
ing for number C-4603 on Readers’ 
Service Coupon. 


Many Advantages to Nylon Tarps 

Amerotron Corp. has introduced 
a new line of Superlite nylon fab- 
rics which serve as the base for the 
new nylon weather-proof protective 
covers. The fabrics are designed to 
give great strength and durability, 
with much less weight than conven- 
tional covers. 

The tarps are said to be weather- 
resistant, providing complete and 
permanent protection against rain, 
rot and mildew, as well as gasoline, 
oils and chemicals, and to remain 
flexible. 

To see how this material may fit 
into your campcraft needs, or other 


maintenance uses around camp, 
write for item C-4604. 
Aluminum Board 
Encourages Diving 

Norman Buck Mfg. Co. recom- 
mends its aluminum “Buckboard” 


as the ideal means for encouraging 
maximum participation in diving at 
camps. This springboard is noted 
for its lifting qualities, and was the 
official diving board used at the 
1952 Olympics. 

Buckboards are made with a 
non-skid surface, eliminating the 
need for matting. The manufacturer 
particularly points out the perman- 
ance of the aluminum board, almost 
completely eliminating the need for 
repair. 

Full descriptions and price lists 
are available by checking number 
C-460S. 


Rustic Yet Modern Cabins 
The attractive catalog issued by 
Boyne Falls Cabin Mills will be of 
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New and helpful ideas to assist you in obtaining 
equipment, supplies and services for your camp. 
Keep up-to-date with the latest trends in camp 


operation by investigating some of the items 


described here. 


interest to camp directors who are 
looking for easily erected, sturdy, 
good looking cabins. 

Boyne Cabins are made of full 
half logs and are machined so as to 
leave an attractive paneled effect 
on the inside and a natural rustic 
effect on the outside. Cabins can be 
made to order for use as sleeping 
cabins, craft shop, counselors’ den 
or other camp buildings. 

Complete instructions and dia- 
grams for erection enable a camp 
director to “do-it-yourself.” Deliv- 
ery of material is made by truck 
directly to the building site. 

For a copy of the catalog, write 
for number C-4606. 


Dental Aids for Campers 

Dental health in camp will be 
easy to encourage by using two 
aids available through Bristol- 
Mvers Co. 

The first of these is toothbrush 
kits containing a toothbrush and 
a tube of Ipana toothpaste. Kits 
come in two sizes, for children un- 
der and over 10 years of age, and 
would be an ideal item for your 
camp store. 

To further encourage better den- 
tal practices, Bristol-Myers has pre- 
pared two charts which they will 
distribute free to camp directors. 
These charts are made to appeal 
either to younger children or teen- 
agers. 

Order forms and further explana- 
tory materials are available to those 
checking item C-4607. 


Free Trial of Drain 
Cleaning Ram 
The Hydraulic Manufacturing 
Company has announced that au- 
thorized camp people may obtain 
30 days free trial of their Hydraulic 
Water Ram, used for cleaning clog- 
ged drain pipes and sewers. 
According to the makers, the 
Ram operates on the impact princi- 
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ple. The sudden release of a small 
slug of highly compressed air, strik- 
ing a solid water column against 
the stoppage in the pipe, delivers a 
split-second impact which cleans 
the most stubborn drain block. 

No special knowledge, experi- 
ence, or training is required to op- 
erate the Ram, the makers say. 

Specifications and details of the 
30 day free trial offer will be sent 
to those asking for item C-4608. 


No Hindrance from Bandage 

Little cuts and bruises can be a 
source of annoyance to both camp- 
ers and counselors, particularly be- 
cause of a cumbersome bandage. 

The Aeroplast Corp. claims to 
have the answer to this problem 
with its spray-on plastic bandage, 
now available to medical personnel 
or to individuals by prescription. 

The bandage is packed in an 
aerosol bomb, and is sprayed over 
the wound. It does not adhere to 
the wound, but to the healthy skin 
around, thus creating a plastic lay- 
er to prevent the entrance of bac- 
teria. 

Aeroplast has been accepted by 
the Council on Pharmacy and 
Chemistry of the American Medical 
Assn, for listing in the 1956 edition 
of New and Nonofficial Remedies. 

Details on how you may obtain 
Aeroplast for your camp may be 
had by checking number C-4609. 


Jig Saws for the Craft Shop 

The Dremel Mfg. Co. has just 
introduced a new low-cost line of 
jig saws which will be of interest 
to your craft counselors. The new 
jig saws are equipped with “‘super- 
safe” blade guards, enabling you to 
offer woodworking to campers of 
any age. Machines are available 
with both 8” and 15” throat ca- 
pacity. 

For particulars on how these 
products may fit into your camp 
needs, check number C-4610. 
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Readers’ Service 


Use this coupon to obtain 
more information about items 
described in this department, or 
advertised or mentioned editori- 
ally in this issue. CM Readers’ 
Service will also be happy to as- 
sist you find a source for any 
products or services used in 
camp management. 

C-4601 Informative 
Pamphlets 


~) €-4602 Outboard Motor Facts 
C-4603 
C-4604 


C-4605 


Aluminum Boats 
Nylon Tarps 


Aluminum Diving 
Board 


C-4606 
| C-4607 
| C-4608 
| C-4609 
| C-4610 


Easily Erected Cabins 
Dental Aids 
Hydraulic Water Ram 
Spray-On Bandage 
Jig Saws 

Please send me information on 


the following additional prod- 
ucts not checked above. 


CAMPING MAGAZINE 
READERS’ SERVICE 
PLAINFIELD, N. J. 


Name 


(please print) 


Address 


Camp 


Position 











Sy Popular 
Demand... 


we are again pleased to offer 


our readers reprints of 


GENERAL PRINCIPLES 


FOR 
ALL COUNSELORS 


the inspirational, yet practical, 
guide which first appeared in 
1955 


Camping Magazine. 


the January issue of 


If you were one of those 
whose order we could not fill 
last year, or if you wish a 
supply for this year’s staff, 


place your order immediately. 


lo Zo 


copies, please enclose $1.00. 


For any number up 


For each additional 10, send 
25¢. Payment should accom- 


pany order. 


Write 
CAMPING MAGAZINE 


705 Park Avenue Plainfield, N. J. 
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NTENSIVE leadership and _ in- 
I structor training that will help 
waterfront counselors obtain a well 
rounded background of aquatics 
and safety will be offered at 29 Na- 
tional Aquatic and Small Craft 
Schools scheduled by the American 
Red Cross in 1956. 

Most of the 10-day schools will 
be held at selected camp sites 
throughout the nation in early June, 
before the regular camping season 
opens. A few are conducted in 
August. 

Again this year the curriculum at 
aquatic schools will be set up to 
provide training opportunities for 
persons of varying interests and 
levels of ability. Those with com- 
paratively little former aquatic 
training will devote more time to 
intensive instruction in swimming 
and lifesaving skills, while those 
who are more skilled will be able 
to give more attention to teaching 
methods and to special subjects, 
such as small craft. Water safety in- 
structors with a background of suc- 
cessful teaching may elect special 
advanced courses in such subjects 
as competitive swimming, recrea- 
tional swimming, synchronized 
swimming, first aid instructor or 
small craft instructor training. Not 
every school will offer each elec- 
tive; information concerning these 
can be obtained from the area of- 
fices of the Red Cross. 

All persons attending the aquatic 
school will receive first aid training 
unless they have previously com- 
pleted such a course. In addition, 
a special section of the schools wiil 
be devoted exclusively to first aid 
instructor training. 

At the small craft schools stu- 
dents may elect instructor training 
in any two of the three courses— 
boating, canoeing, or sailing. They 
will then enroll for a basic course 
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American Red Cross Announces 









Traimmg Schools 


in the third. No formal swimming 
or first aid instruction is offered at 
these schools. 

Persons enrolling for water safety 
instructor training should be better 
than average swimmers, and pre- 
ferably should have completed the 
senior lifesaving course. Enrollees 
in a small craft school must hold a 
senior lifesaving certificate or have 
equivalent training. Previous small 
craft experience or training is help- 
ful. 

Prospective students must be 18 
years of age or older and certified 
by their physician to be in sound 
physical condition. 

Fee for the school ranges from 
$45 to $50 and includes board, 
lodging, texts and other materials. 
Further information and applica- 
tions can be obtained from local 
Red Cross chapters or from area 
offices of the American Red Cross 
in Alexandria, Va., Atlanta, Ga., St. 
Louis, Mo., and San _ Francisco. 

A full schedule of the schools is 
as follows: 


Eastern Area 
Camp Ockanickon, Medford, N. J. 
—June 12-22 
Limberlost Camp, Purdue Univ., 


LaGrange, Ind.—June 10-20 

Camp Tevya, Brookline, N. H.— 
June 13-23 

Camp Kiwanis, South 
Mass.—June 13-23 

New York Univ. Camp, Sloats- 
burg, N. Y.—June 14-24 

Camp Pequot, Colchester, Conn.— 
June 17-27 

Luther Gulick Camps, South Casco, 
Maine (Small Craft)—June 18- 
28 

Camp Lutherlyn, Prospect, Pa. 
June 12-22 

Silver Lake Institute, Perry, N. Y. 
(Wyoming Co.)—June 12-22 

N. Y. Univ. Camp, Sloatsburg, 
N. Y¥.—Aug. 21-31 


Hanson. 
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Southeastern Area 

Camp Carolina, Brevard, N. C.— 
June 6-16 

Camp Carolina, Brevard, N. C.— 
Aug. 16-26 

Shelby State Park, near Hatties- 
burg, Miss.—June 4-14 

Roosevelt State Park, Chipley, Ga. 
—June 6-16 

Tennessee A & I, Nashville, Tenn. 
—June 18-28 


Midwestern Area 

Lakeview Methodist Assembly 
Camp, Palestine, Texas — May 
30-June 9 

Lake Murray, Camp +2, Ardmore, 
Oxla.—June 3-13 

Camp Heffernan, Hudson, Ill. — 
June 10-20 

Northwestern Military & Naval 
Academy, Lake Geneva, Wis. 
(Small Craft)—dJune 13-23 

Owasippe Scout Camps (Camp 
Stuart), Whitehall, Mich.—June 
13-23 

Lake Okoboji Lutheran Camp, Mil- 
ford, lowa—June 13-23 

Northwestern Military & Naval 
Academy, Lake Geneva, Wis.— 
Aug. 12-22 


YMCA Camp Grady Spruce, Gra- 














ford, Texas (Possum Kingdom 
Lake )—Aug. 15-25 


Lake of the Ozarks (Clover Point), Mi O R Ee 
Kaiser, Mo.—Aug. 19-29 





Pacific Area NEW CRAFT 
Sahuaro Lake Ranch, near Mesa, 
Arizona—June 13-23 IDEAS 
Trail’s End Ranch, near Olympia, THAN EVER! 


Wash.—June 17-27 
Camp Tulequoia, near Miramonte, ° 
Calif. (Small Craft and Aquatic 
Scheol)—June 19-29 MAGNUS CRAFT MATERIALS 
Twin-Echo, near Rathdrum, Idaho 
—June 17-27 
Camp Tulequoia, near Miramonte, 
Calif —Aug. 13-23 


108 Franklin St. New York 13, N. Y. 
Since 1912 























Co. Inc. 





ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 
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— spring-fed water 
Ss doesn't mean safe water 
bhi .....Chlorinated water does 
2 os 7 x : Protect your camp investment 


by protecting your camp’s water 


No matter how clear and clean water looks .. . if 
it's not chlorinated it’s fair game at any time for disease- 
bearing bacteria. 


Chlorination of your drinking supply and your 
swimming pool — with Wallace & Tiernan proven equip- 


ment — ensures water safety ... is approved by health 
authorities everywhere. 


Zo\P s Dependable W &T chlorination equipment... 
{| backed by our nationwide service organization and 40 years 


of experience . . . serves thousands of camps throughout the 
country. 








- Write today for information on how it can serve YOU. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.4J. 




















FEATHER S$ 


IN ALL COLORS 
FOR INDIAN CRAFTS 
AND ALL CRAFT PROJECTS 
For Quality & Economy 


FREE SAMPLES ON REQUEST 
MAN GRO V E 


FEATHER CO., INC. 
42 W. 38th St., Dept. CM, N.Y.C. 18, N. Y. 
CHickering 4-5558-9 




















Do it yourself... 
Save Money 


Make your own folding 


—w—«£“ 7 EN camp tables. Simply at- 
LBD. tach A.B.C. Folding 
ae legs to underside of 








= - == table top (plywood, 

— XB —~ pressed wood or 
SN 

— other suitable mate- 

—= rial). Takes only a 


screw-driver and a few 
minutes to do the job. 
e 1” heavy gauge steel 
tubing 
e Electrically welded 
for extra strength 
i @ Supports 1500 lbs. 
Only $8.95 e Double action safety 
Per Set locks 
F.O.B. N.Y.C. e Built to last for yrs 





Folding legs for regulation 5’x9’ Ping-Pong 


tables also available, only $10.95 fob, N.Y 


A.B.C. METAL PRODUCTS 


Dept. 15 
115 West 30th St. ee 





ie Be 














KEN-KAYE KRAFTS CO. 


Metalcraft 
Leathercraft 
Woodencraft 





EVERYTHING FOR 
THE CAMP 
Pottery 


CRAFT SHOP Painting 
‘sete. Supplies 
1a & Felt 
Sven Models 
SPREE B. Enameling 

Supplies 
Craft Lacings 
Kilns 
Motor Tools 
f Basketry 
pir? Cane 


WASHINGTON STREET 
NEWTON 65, MASS 











1277 
WEST 











717 Sycamore St 
Cincinnoti 2, Ohio 


STYLECRAFT MFG. CO. 








Year ‘Round 
Recruitment 
Techniques 


OU Handler of Camp Tamakwa 
. and Frank Bell of Camp Mon- 
damin were discussion leaders in a 
private camp session devoted to the 
topic of “Recruitment of Campers.” 

Recruiting campers, it was a- 
greed, is a year ‘round experience, 
which begins when campers con- 
vene to go to camp, and ends when 
your camper quota is reached the 
following Winter. 

No one thing is more important 
than anything else; everything is im- 
portant. All recruitment activities, 
added together, make for success. 

Among the specific recruitment 
techniques discussed were, first of 
all, newsletters. When to send them 
and what they should contain 
should both be given. careful plan- 
ning. Try not to do too much with 
one letter. If you expect returns, 
make it easy by enclosing post- 
cards, easy-to-complete forms or a 
stamped, self-addressed reply en- 
velope. 

Your registration schedule can 
have a lot to do with a successful 
recruitment program. Set a target 
date and plan other recruitment 
ideas to fit into this schedule. For 
good psychological reasons, close 
registration at an early date. 

In this connection, it is impor- 
tant to keep up a steady flow of 
follow-up letters—announcing how 
enrollment is coming along and 
what cabins, sections, or units are 
already filled. 

And though such letters are very 
important, it was still decided that 
there is no substitute for personal 
visits with campers and parents. 





Reunions 


In the early part of your recruit- 
ment program, reunions should be 
held in widely distributed geogra- 
phic localities, if your campers are 
from a wide area. If campers are 
from one metropolitan area, it was 
recommended reunions not number 


| 




















more than 100 to 150 in attend- 
ance. Gatherings can easily get out 


of hand, or be a wonderful source 
of pleasure, depending on the num- 


bers and organization required to 
control. 
Camp Gifts 

Some gifts which have been used 
by other camps are T-shirts with 
the camp emblem, cabin group pho- 
tos, subscription to CAMPING Ma- 
GAZINE, Or a trip, such as to a base- 
ball game. 


World's most powerful 
ALL-IN-ONE POWER 
MEGAPHONE... 








Send 
for free 







literature. 


CUD courement CO., INC. 
GREAT NECK, N. Y. 











TENTS — FLYS — 


TARPAULINS 
Sleeping Bags — Air Mattresses — 
Gasoline Stoves and Lanterns Rope 
Knapsacks Flashlites Poles 
and Stakes. 
Assembly Tents New - Used - Rentals 
Write kor Our Free Camp 


Wholesale Prices 
1020 W. Walnut St. 
Milwaukee 5, Wis. 


Outfitting Catalog ®@ 


R. LAACKE CO. 


















Direct Prices To 
Camps, Schools, 
ae ee Churches and 

Ke Silne’ All Organizations 
12 FOLDING TABLE Write for Catalog 


ON MONROE TRUCK 
STACK ONLY 29/77 HIGH and Discounts 











THE “Monroe. COMPANY 
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ADVERTISERS INDEX 


A. B. C. Metal Products ... 
American Playground Device Co. 
Artvue Postcard Co. ........... 
Association Press ... 

Audio Equipment Co. .......... 
Bersted’s Hobby-Craft, Inc. 


Bradley Washfountain Co. ......... 


Bristol Laboratories . 
Burgess Publishing Co. 
Burson Laboratories 
Camp Chemical Co., Inc. 
Canada Dry Ginger Ale, 


Inc. 


Carbolineum Wood Preserving Co. 


Cash, J. & J. 

Central Flag & Banner Co. 
Chipman Chemical Co., Inc. 
Cleveland Crafts Co. a ao lemma aie 
Continental Casualty Co. 

Craft Service . ales aor 

nee: BEE. CO. 2 once wes 

Dewar, Inc., A. W. G. . 

Don & Co., Bah 5 a 

Doughnut Corporation of America 


Educators Mutual Insurance Co.... 


Films, Inc. ... 
Fog- Air Co.. The ie 5 ait a 
— Motor Company Films ee 


Grey Owl Indian Craft Mfg. Co. x 


Handcrafters, The . 
Higham, Neilson, Whitridge , & 
Reid, Inc. — 
Hilker & Bletsch Co. . 
Hoosier Tarpaulin & Canvas 
Goods Co. ..... 
Hussey Manufacturing Co. 
Hydraulic Manufacturing Co. 
Kaysea Kraft Boat Co. 
Kelley-Mahorney Co. 
Ken-Kaye Krafts Co. 
Laacke Co., R. 
Larson Co., 
Log Cabin Man, The .............. 
Magnus Craft Materials .. 
Mangrove Feather Co.. 
Metal Boat Co. Div. Grumman 
Aircraft Engineering Corp. 
Modern Swimming Pool Co., 
Monroe Co., The i 
Nissen Trampoline Eh esaa y 
Ocean Pool Supply Oc ce 
Cher Crease Ce. BG. «nc ccccces 
Osborn Brothers 
Pike, Albert ..... 
Pittsburgh, University of. 
Playhats Co., The 
Post Cereals Div. 
General Foods wine ere. 
Powers & Co , 3% 
Quaker Oats Co. 
Remington Arms Co. 
Rockaway Sales Co. 


Inc. 


Sanco Equipment Co. i pan 


Seidel & Son, Inc., Ad. ....... 
Smith & Co., D. B. .... 
Smith-Junior Co., Inc. 
Smith Corp., Richard 
Solvay Process Div. 
Chemical & Dye Corp. 
Spruance Co., Russell .... 
Standard Steel Products Mfg. Co. 
Stephenson Corp. 
Stylecraft Mfg. Co. 
Tandy Leather Co. ba eutteamey 
Tepping Studio Supply. el i 
Todd Shipyards, Combusion 
Equipment Div. - 
Universal Homes, Inc. .. 
Universal Industries, Inc. . 
Vermont Accident Insurance Co. 
Wallace & Tiernan, Inc. 
Wallihan, Lewis E ; 
X-Acto, Inc. 


"35 and 
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HOW/ X= 


Our new 4- -page “Campchem —_—~* 
Reporter” and 4-page “C amp &.. og Gj ‘ fe 
Chemical News Release” is in the mails* 7 ! 


to you now. Exciting new developments! 
Write to have our representative call. 


















Thanks for your answering “How.” Yes, we will be glad 
to help you on the following “Hows.” Write for Literature. 








How To Get How To Obtain A 
How To Have a How To Get CLEAN FLY FREE 
WEEDLESS LAKE CLEAN FLOORS CESSPOOLS CAMP 








How To How To 
How To Kill How To Get Obtain 
POISON IVY CLEAN pisHes _FLIMINATE ODORLESS 
RATS & MICE merc 





Yes, and another 128 “Hows.” One for each of the products 


manufactured by us. Write us regarding any particular 


CAMP CHEMICAL CO., Inc. 


SECOND AVENUE and 13TH STREET 
BROOKLYN 15, NEW YORK 
Phone: HYacinth 9-1000 


World’s largest manufacturer of Sanitation Chemicals specializing in Camps and Resorts 






“How.” 

















““Laughing Loon’ 


DIVING BOARDS 


and 
Water Sports Equipment 
Illustrated above is one of the 
action-tested “Laughing Loon” div- 


ing boards designed especially for 
outdoor use. Meets standard speci- 





trippero 05? 


Yes! Everytime a waterproof food packet 
for out-of-camp meals is desired. 


say 





TASTY, EC O- , 
NOMICAL — yf? | fications, is moderately priced and 
serves 4 hun- —_ ff TRIPPERG f | built to stand the hardest usage. 
gry campers | . a 

WELL! Add | ow , | Other “Laughing Loon” tested and 
water — = | SuUMBO ——e : guaranteed water sports equip- 
anes Moment ji! ment includes “Build It Yourself” 
Eco Paw & } | demountable steel piers, pool and 
cake, Sweet | @ | float ladders, floats, etc. 

Milk Cocoa, 

Spaghetti - Write for FREE 

Tomato 

‘Aiaelaie Water Sports Catalog 





Send for prices, 


HUSSEY MFG. CO., INC. 
569 R.R. Ave., North Berwick, Me. 


Also mfrs. of Roll-Out Gym Seats, Portable 
and Permanent Steel Bleachers and Stands. 


Tripperoo Department 


HILKER & BLETSCH CO. 
614 W. Hubbard St., Chicago 10, Ill. 
Quality Food Manufacturers since 1891 
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1 time ne = 
Box Service, if desired 
Headline, if desired 


CAMPING MAGAZINE 





CLASSIFIED ADVERTISEMENTS 


Minimum cost per insertion 


All classified advertising is payable in advance. 


20¢ per word 


$1.00 per insertion 
$1.00 per insertion 
$4.00 


705 PARK AVE., PLAINFIELD, N. J. 








HELP WANTED 


COUNSELORS FOR Y.W.C.A. girls’ camp 
near Columbia City, Indiana. Need per- 
sons especially qualified in program plan- 
ning; also in crafts, nature study and 
waterfront. Salaries from $110 to $225 for 
seven weeks (June 25-August 13) plus 
full maintenance. Camp owned and operat- 
ed by Muncie Y.W.C.A. Write Y.W.C.A. 
Camp Committee, 310 East Charles St., 
Muncie, Indiana. + 


UNIT DIRECTORS, NURSE, COUNSELORS 
wanted for girls’ camp in Oregon. Nine 
week season. Minimum age 19. Experience 
preferred. Write Box 480, CAMPING — 
ZINE. 


WATERFRONT COUNSELORS for boys’ 
camp near Tanglewood, Mass. ARC in- 
structors for teaching beginners, advanced 
swimmers; canoeing; sailing; water skiing. 
Also experienced in pioneering and canoe 
tripping. School, college faculty men, grad- 
uate students preferred. Box 496, Camping 
Magazine. 4 


COUNSELORS. PRIVATE GIRLS’ (Sister) 
Camp. Adirondacks. Swimming instruc- 
tors, skiing, sailing, tripping, golf (nine- 
hole course), archery, tennis, nature, mus- 
ic, pianist. Raquette Lake Girls Club, 1130 
East 9th St., Brooklyn 30, New York, 4 


HEAD COUNSELOR WANTED — College 
or High School teacher preferred. Experi- 
enced in private camping for well estab- 
lished, exclusive all girls’ camp in Maine. 
Good salary. Long term arrangement. In- 
terviews now in New York City. Phone: 
MUrray Hill 5-5697. Write Box 497, CAMP- 
ING MAGAZINE. 4 


COUNSELORS: BOATING AND CANOE- 
ING. Tennis, Campcraft, Athletics, Swim- 
ming, Vermont girls’ camp. Write Box No. 
464, CAMPING MAGAZINE. 4 


CAMP PERSONNEL—Supervisory staff, spe- 
cialists, general counselors, teachers, group 
workers, college students, meeded for 
camps in New York State, New England 
and surrounding areas. Apply to Camp 
Unit, New York State Employment Ser- 
vice, 119 Fifth Avenue, New York 3, New 
York. No fee charged. 4,5 


WANTED. EXPERIENCED MAN OR WOM- 
AN to manage Co-ed Children’s Camp, 
ages 5 to 10. Box No. 500, Camping Maga- 
zine. 4 


COUNSELORS; PRIVATE MAINE GIRLS’ 
CAMP. Minimum age: 21 years with pre- 
vious counselor experience. Openings for 
swimming instructors, sailing, tripping, 
head of athletics, golf, modern dance, dra- 
matics and group counselor. Salary range: 
$200 to $500 depending on previous ex- 
perience and position held. Camp Somer- 
set, 300 Central Park West, New York, N. Y. 

3,4 


COUNSELORS. Most modern boys’ camp in 
mid-west. All new redwood facilities. Our 
46th year. 11 week season. Outstanding 
pioneer, nature, and Indian Lore. Give 
complete history, references and salary in 
first letter. Eugene Sells, YMCA, 117 W. 
Monument Ave., Dayton 2, Ohio. 3,4 


WANTED SINGLE MAN over thirty to head 
small wilderness section in established 
boys camp. Canadian canoe trip. Must be 
experienced and capable of planning and 
developing primitive camping program. 
Write fully of experience and qualifica- 
tions. Personal conference prerequisite. 
Box 490, CAMPING MAGAZINE. 3,4 


COUNSELORS — Teachers for private 
girls’ camp, also boys’ camp in Northern 
Wisconsin. Good salary. Must be swim- 
mer, also have other camping skills. Write 
N. Wasserman, 1040 Oak Ridge Drive, Glen- 
coe, Illinois. 4.5 


COUNSELORS — Waterfront; riding; west- 
ern lore; for small private boys’ camp in 
Michigan. Mature, experienced only. State 
background, salary wanted. Pinecrest 
a ig 18629 Pinehurst, Detroit 21, Michi- 
gan 4. 


CAMPS FOR SALE 


FOR SALE. FAMOUS BOYS’ CAMP in 
northern Minnesota. Completely equipped. 
Also several fine camp sites and resorts 
suitable for group camps of any kind. For 
full information write: HEDMAN’S RE- 
SORT EXCHANGE, Grand Rapids, Minne- 
sota. 3,4 


FOR SALE—ESTABLISHED CAMP North- 
ern Wisconsin on lake in heart of Chequa- 
megon National Forest. 19 buildings, ex- 
cellent condition. Completely equipped to 
accommodate 60. Could be expanded. 
Water, electricity, telephone. Present own- 
er mid-western University. Operated four 
years as surveying camp. Discontinuing. 
Price subject to negotiation. Write Ray E. 
Bassett, 2508 N. Stowell Avenue, Milwau- 
kee 11, Wisconsin. 4.5.6 


ONE OF THE MOST IDEAL CAMPSITES 
IN U. S. 217 completely isolated timbered 
acres in heart of Wisconsin’s Chequame- 
gon National Forest. 2 lakes, private access 
to third. Swimming, boating. Natural para- 
dise. Fish, game. Good roads. Electricity. 
5 full log cabins. Boats, motors, equip- 
ment. $27,500. Peter K. Wilson, 711 Aurora 
National Bank, Aurora, Illinois. 4 
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GIRLS CAMP, CENTRAL PENNSYL- 
VANIA. Also suitable for boys or adult 
camp. 70 acres. Beautiful lake, hostess 
house, recreation hall, cabins, lodges and 
equipment. Accommodates 60. Write Box 
No. 458, CAMPING MAGAZINE. 4 


NORTHERN WISCONSIN BOYS’ CAMP. 
1900 feet lake frontage, 65 acres. 9 build- 
ings in excellent condition plus complete 
camping equipment. Reasonably priced. 
Contact owner by writing Box 489, CAMP- 
ING MAGAZINE. 3,4 


BOYS CAMP Northern Wisconsin. Also 
make ideal camp for girls. Beautiful lake, 
160 acres. Accommodate 50. Reasonable, 
deal with owner. Write Box No. 412. 
CAMPING MAGAZINE. 3,4 


ESTABLISHED MAINE LAKE summer 
camp, complete with clientele, staff, all 
facilities, all activities. 350 acres. 10 mod- 
ern buildings. Write William Saunders, 
89 Stochade Rd., Glastonbury, Conn. 3,4 


POSITIONS WANTED 


CAMP DIRECTOR. Over 15 years continu- 
ous experience directing youth work pro- 
grams and camps for boys and girls. Last 
five years as youth work director in large 
city church with year-round camp and 
conference programs. Desires full-time as- 
sociation in camp management field. Box 
491, CAMPING MAGAZINE tf 


PRIVATE SCHOOL ATHLETIC instructor 
would like camp connection. Experienced, 
responsible and dependable. Mr. Emile H 
Roth, The Bolles School, Jacksonville 7, 
Florida. 4 


EXPERIENCED AND MATURE CAMP DI- 
RECTOR desires full time position in 
Boys Camp. Approximately 18 years ex- 
perience in Camping and as Boys’ Work 
Directcr. Familiar with all Program and 
camp operations. Write Box 499, Camping 
Magazine. 4 


EXPERIENCED COOK desires summer 
position in New England camp. For infor- 
mation write: Mrs. Minnie Johnson, Phi 
Psi House, Lexington, Virginia 4 


CAMP ADMINISTRATOR—Woman exper- 
ienced as camp director and executive of 
youth organization interested in year 
‘round position. Write Box 492, Camping 
Magazine. 4 


MUSICAL DIRECTOR. Teacher seeks camp 
position. Bachelor and Masters degree 
Music Education. Wife is accomplished 
pianist. Two children ages four and ten. 
Theodore Jack, 5 Maple Lane, Levittown, 
Penna. Windsor 6-7656. 4 


SUPPLIES 


THERE’S BUCKS$ IN BUCKSKIN. Send 50c 
today for Buckskin drawstring money 
pouch and WHOLESALE CATALOGUE. 
BERMAN BUCKSKIN CO., Dept. 45, Min- 
neapolis, Minn. 3,4,5,6 


FOAM PLASTIC and CANVAS AQUA- 
PLANES ideal for beginners to use with 5 
hp. outboards. Extremely buoyant and 
safe. Write for circular. SEA-BOGGAN, 
Hudson, Wisconsin. 4 


AWARDS 


AMERICAN CAMPER AWARD 


An “Overall Camper Test” administered by 
your camp staff, coupled with a plan 
which guarantees full enrollment. Secure 
this Copywrite Package from REID OO. 
BESSERER, LAKEPORT, NEW HAMP- 
SHIRE. 4 





WANT A BETTER POSITION? Too many 
lose out because they don’t know exactly 
what they are suited for, and don’t make 
an effective presentation of what they 
have to offer the prospective employer. 


THAT’S where we come in. To help you 
we’ve prepared a unique 16-page self- 
study guide, called the Personal Progress 
Evaluator. It will help you see, probably 
more clearly than ever before, just what 
you have that a prospective new boss 
WANTS. 


Send just $2.00 (cash, check or money 
order) for your Evaluator, and get well 
started on the way to a better position. 
Draw check to, and mail to, Galloway 
Publishing Co., Plainfield, N. J. 
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COSTS ALMOST NOTHING 


To Start and Operate the Daisy 


JUNIOR AIR RIFLERY PROGRAM 


in Camps, Schools, Clubs! 








The amazingly successful Daisy NRA-accepted Junior 
Air Riflery Program offers all these benefits to your camp, 
school or club: starting and upkeep cost is unbelievably low; = 
instructs boys and girls 6 through 14 in safe, proper gun han- nee 7 onmiciat terour sUtow hit RIFLE 
dling, marksmanship; pleases parents of campers — even offers ie eee a 

‘“‘all age’? campers new fun and sport inside on rainy days! 
NRA-affiliated camps, schools, clubs may offer these shooters 
official NRA junior air rifle medals. Qualified members of the 
Boy Scouts of America can use their Daisy at camp to earn 
their Marksmanship Merit Badge! Junior Air Riflery is a com- 
petitive necessity today for camps having no riflery—as no 
expensive, permanent range is needed. Perfect for camps al- 
ready offering high-power firearm riflery. Write for facts now. 








“HIGHLY SUCCESSFUL” 


Our Junior Air Riflery Program was 


were extremely popular and added a 
great deal to our program. Enclosed 
picture shows some of our Red Cloud 
boys at practice. 

Mrs. Marvin Merryman, Jr. 


Director: Camps Red Cloud & Red Wing. 
Plattsburg, N. Y. 


highly successful. The new air rifles = ~ 




















e A Daisy Training Air Rifle is NOT a pneu- 
matic or compressed air gun. It CANNOT be 
“pumped up” to increase power. A Daisy iS 
a low “factory-limited” power, short range 
SPRING-TYPE air rifle—safely used by mil- 
lions of juniors since 1888. It is the best and 
safest gun of its kind for gun handling in- 
struction. 


WE WANT JUNIOR 


AIR RIFLERY DAISY MANUFACTURING COMPANY 


AT CAMP DEPT. 3046, PLYMOUTH, MICHIGAN, U.S.A. 
THIS YEAR! 
Send Special Introductory Offer and FREE Circular on the 1956 


JUNIOR AIR RIFLERY CAMP PROGRAM. 

Name 

St. & No. 

City : State 

Camp Name, Address 

Camp has( ) NO riflery program. ( ) HAS riflery program. 
No. of Campers _—___ Boys —_ 








Camp Opens _Camp Closes_ 





and just in time too. With 


another camp season a few months away, your 


insurance agent or broker can be of greatest 


service to you in helping you plan for a bigger 


and safer camp season with Camp-Guard pro- 
tection. Protection that provides your campers 
with an outstanding plan for accident and sick- 
ness coverage throughout the camp season. 


It’s a good idea to let parents know your camp 
has the best medical expense protection avail- 


Continental 


CASUALTY COMPANY 


SPECIAL RISKS DIVISION 


dea! 


able. How? By using this Camp-Guard sticker 
on your promotional materials. It helps sell your 
camp, and tells par- m~ 

ents their children are — _ Va 
provided for in case of Ce 
an unexpected acci- 
dent or sickness while 
at camp. 








Your local insurance man will gladly furnish 
vou with a free supply. 

See him today. Investigate the benefits of a 
Camp-Guard Insurance plan for your camp. 


iT’S A GOOD IDEA! 


South Michigan, Chicago 4, Illinois 





